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UPPER AND LOWER CASE. THE INTERNATIONAL JOURNAL OF TYPOGRAPHICS PUBLISHED BY INTERNATIONAL TYPEFACE CORPORATION, VOLUME SIX, NUMBER THREE, SEPT. 1979 


The marvelous typographic portrait of Pablo Picasso was sent to us by Paul Siemsen in response to our “Put your best face forward” request. We 
thought so much of the design that we decided to use it as our cover for this issue. The idea was conceived, designed, researched, and written by 
Siemsen as a promotion poster for The Graphic Corporation, a studio-print house in Des Moines, Iowa. It uses four different size/weight combina- 
tions of ITC Korinna. It is now available in poster form, silk-screened on rag paper, and is signed by the designer. If you're interested, write to Paul 
Siemsen, The Word/Form Corporation, 130 Main Street, Box 508, Ames, Iowa 50010. Thanks, Paul, for certainly putting your best face forward. 


When the name 
Picasso falls upon the eye, a portrait 
of a legend comes to mind. It’s the legend in the 
world of art which surrounds €@ Man who possessed and 
expressed many of the highest ideals of mankind. The popular | 
legend is of the outward attributes: seclusion and gregariousness; wealth 
and love; abundance of works and extFaordinary versatility in all facets of his 
field. It has been estimated that Picasso created over fifty thousand works of art, Pab- 
lo Ruiz Picasso was born into a family of art, so he naturally had a very early beginning 
in his creations. His life was long, ninety-one years, but when we do the arithmetic we still find 
that he aVeraged throughout his creative years almost two Pieces of art per day. Considering the 
Physical size and the conceptual scope of many of his works, these numbers bespeak a remarkable feat. 
How is it that a man could be so one-pointed and inventive that he would become, as one author describes 
him, “the most prolific artist of all times?" Picasso's own word May reveal the answer: “Painting is stronger than I 
4m; also, "painting makes me do what it wants.” Another of the components of the popular legend is that 
of his departure from tradition. Picasso is known by many as having been instrumental in founding and energiz- 
ing two new movements in art, cubism and surreali$m; and to have inSpired other movements including ab- 
stract art and pop art. His departure into cubism, which has become Perhaps his best known realm, was 
Met at the time with ridicule and contempt. The general attitude of those who saw this new trend was, at 
best, closer to endurement than to endearment. A very few had Any AWareNEss that in Picasso painting was giv- 
ing birth to truly Significant modes of seeing and expression. These few, and PiCasso himself, might have argued that 
his seemingly radical forms were logical outcomes oF @xtensions Of the traditions of painting thus far, or at least, Of the Spirit 
of painting, That saMe unbounded energy of art that had explored so many obvious @N Subtle ways of s€€ing was, in this 
twentieth-century Spaniard, continuing its exploration. The world Nas indeed marveled that so much of that energy Was con- 
centrated through the eye-hand of this one man. Those who Nave known Picasso and Nave written of him begin to reveal 
the inner, mystical legend when they independently ascribe this superconductivity to his UNCEeAasing yonderment-a Won- 
derment born of innocence and openness that had no need to look through the tinted glasses of dogma. Indeed, as 
his own cubist movement became intellectually structured and dogmatic, he left its Mainstream. In doing this, 
he kept himself in the main evolutionary stream Of art itself, which adheres to principles of a more general 
and interaccommodative nature. Picasso waS thus free to draw upon the principles he had discovered in 
several specific modes of painting to achieve an even more comprehensive vision. ON@ MeedS to be careful 
not to think that he mixed some of this style and some of that to'achieve something NEW. His art grew from 
within and manifested itself in the appearance of Mixture, He elaborated, “Art IS NOt the application 
of a canon of beauty, but what the instinct and the brain can conceive indep€ndenily of that can- 
on. When you love a woman you don’t fake instruments to measure her body, You love her 
with your desires.” His ability to Create independently of the numerouS Canons of beauty 
was witnessed by Gertrude Stein, One of his earliest patrons, who said,“He alone among 
painters did not set himself the problem of expressing truths which all the wo-ld can 
see, but the truth which only he can S€e.” This internal truth must Nave been operative when 
Picasso painted his well-known portrait of Gertrude Stein, for without something of an inner vision 
his reflections on the portrait.would se@m absolutely baffling. As the story goes, he Made Miss 
Stein sit eighty times for the portrait, and then he wiped out her face and substituted a face with 
mask-like qualities. There were criticisms which he dismissed with “Everybody thinks that the portrait is not 
like her, but never mind, in the end she will look like the portrait.” Such a statement might seem impertinent, Dut it is hardto ques- 
tion his integrity, for his commitment to his work was absolute. Every work was born of desire and in deep COncentration. Every work was 
also born living its own life. A painting or sculpture or lithograph or whatever, would begin in impulse, in vague idea, in spirit. Then as art “ Made him do what 
it wanted” it would evolve through the brush of its creator. Each stroke and each picture was an end, a breathing univerSe itself. Picasso seldom sigMed his works and never 
named them. He also customarily refused to explain them: It is perceived that such acts might have put toO definitive boundaries on the Pieces, limiting the potential that con- 
tinues to exist within them. A father gives his‘child his.own autonomy, never acknowledging the moment he becomes adult and never saying to him this iS the kind of person you are 


or that is the kind of influence you have, because the child may become much more or may be seen to be much more. For similar reasons, one hesitates to writ@ of the legend of Pablo 


Picasso, i.e. for fear of severely limiting its fullness. Yet, even as the legend itself is found within the depths of the viewer's consciousneSS, So are these words found lookiING out of a piece of paper 
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Editorial 

In line with previous promises to keep our readers 

informed about various copyright protection intro- 

duced into law for typeface designs, the editors present 
a detailed update,which includes the reason why type- 

faces are not yet included in the new law. Page 2. 


Put Your Best Face Forward 

The first responses to our request for designs using ITC 
typefaces have come in.Maybe this display will inspire 
our readers to keep them coming. Page 3. 

An Assortment from Lou Myers 

Lou Myers has departed from a single topic to give us 
a variety of his insights. Page 6. 

Ms. Joan Hall 

We are ever more amazed at the versatility and virtu- 
osity of our Ms. ladies.Joan Hall—working largely with 
collages and assemblages— creates the illusion of 
infinite depth within a limited space. Page 8. 
Musical Characters 

The success of Bramhall’s Collection of Literary 
Characters in a previous issue has prompted us to do 
a sequel. Page 10. 

Something for Everybody 

Our ever-popular feature with its tantalizing trivia that 
are at once paltry, picayune and pettifogging. Page 14. 
Across and Down 

Time for our puzzle nuts to get cracking on number 

9 of our Very Graphic Crossword Puzzles. Page 16. 
Animal/Vegetable People 

It is common knowledge that pet owners come to 


resemble their pets, and vice versa. But how about vege- 


table growers? See page 18. 


A Comic Alphabet by Gunter Hugo Magnus 
So often are we caught up in the ingenuity of our 
American artists that we lose sight of the extraordinary 
work being done across the Atlantic. Page 24. 
Something from Everybody 

“Everybody” being all those good people who think 
enough of U&lc to spend their valuable time doodling 
fancy love notes on our behalf. Page 26. 
Spanfeller’s Divine Comedy 
Dante’s masterpiece is updated by Jim Spanfeller, Sr. 


and Jr, from the viewpoint of a harassed artist. Page 28. 


What’s New from ITC? 

ITC Benguiat Gothic, in Book, Medium, Bold, Heavy 
and corresponding italics, is the new typeface from 
ITC that only licensed ITC subscribers are authorized 
to reproduce, manufacture and offer for sale. Page 32. 


A Bunch of Characters : 


Take a fistful of our leading graphic artists. Add some 
limerick wordplay by Herb Lubalin. Caricaturize it all 
with sculpture by Rhoda Sparber, photographed by 
Carl Fischer. And you have our color feature. Page 36. 


Julio Vega: Southpaw Calligrapher 
As any working professional can tell you, art is not a 


one-sided affair. It is both right-sided and left-sided, as 
Julio Vega so deftly points out here.Page 45. 


Copyright protection for typeface designs — an update. 

When the new copyright law became effective inJanuary 1978, it 
did not, as such, include protection for designs of new typefaces. It 
did say, “..the design of a useful article, as defined in this section, 
shall be considered a pictorial, graphic, or sculptural work only ¥f, 
and only to the extent that, such design incorporates pictorial, 
graphic, or sculptural features that can be identified separately 
from, and are capable of existing independently of, the utilitarian 
aspects of the article.” 

A subsequent court decision held that typeface designs were 
disqualified by this wording only because of the failure of Con- 
gress to include specific provisions covering them in the new law. 
The decision held that but for this fact the court would have consid- 
ered them to be copyrightable. The same decision held that type- 
face designs which contained new and existing elements ina new 
arrangement were works of art ordinarily entitling them to copyright 
protection. A useful article was defined as “having an intrinsic 
utilitarian function that is not merely to portray the appearance of 
the article or to convey information.” 


Why were typefaces not included in the new law? 


As previously reported in U&lc, the bill, before it became law, had 
two major parts. The first part became the new law. The second part 
dealt with protection for the design of useful articles. The House 
Judiciary Subcommittee considering the bill only got around to con- 
sidering the second part inJune 1976. There were a lot of details anc 
controversial points to consider and the Subcommittee felt that 
taking them up so late in the session would jeopardize reaching 
agreement in time to pass a bill. (A bill, to reach the President's desk 
for signing into law, must be passed by both houses in the same ses- 
sion of Congress. The Senate had already passed the copyright bill.) 
Therefore, part two was separated for later consideration and 
part one was voted on and passed. 


Incorrect assumptions. 

It has been incorrectly assumed by some that the wording of the 
new law was intended to rule out copyright protection for useful 
articles, including typefaces. That was never the case. The reason fo; 
putting such articles into a separate section or law was that it 

was felt they require a different kind and duration of coverage. Be- 


_ cause they were to be covered in a different section or law, they were 


not included in the law passed in 1976 and effective January 1, 197 


Now what? 

When the subject of protection for the designs of useful articles was 
set aside, inJune 1976, the Subcommittee agreed to take it up again 
at the earliest opportunity. Apparently that time is approaching. Reg 
resentative Tom Railsback has introduced a bill, H.R. 2706, that 
would restart consideration of expanding copyrights to cover the 
designs of useful articles. At this time it is not known when that bill 
will be considered, how it will finally read or what its chances for 
passage will be. U&lc will keep in touch with its progress and will 
report all meaningful developments to its readers. 
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The initial response to our request for graphic designs created by our 
readers, using only ITC typefaces, has brought us examples of work from all 
parts of the world. The few pieces illustrated here are of the highest caliber, 

and we wholeheartedly congratulate their creators and thank them for 
helping us to get the ball rolling (as they say in the ad game). We sincerely 
hope that all of the rest of you, who receive U&lc, will be inspired to jump on 
the bandwagon (as they also say in the ad game) and send us your work 
for inclusion in a future issue. Please! Only send work set with ITC faces. 
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Istartedin Paris, actually, back : 
in’39. Ihadamarvelous gallery. There was oneroo Rabanne ee | 
mafter another with beautiful velvet wall coverings, facing th as notdone by 
e garden of the Ritz Hotel. I started out witha friend of mine, Eduard the designer of the 
Drouin, who designed Art Deco furniture; we didn’t know it was Art Deco Picasso portrait on 
at the time. Then war broke out and there was the German blitzkrieg, solhadt the cover but was 
Odosomewhereelse, and the place I got to was America. Fora while I was consid created by Joseph 
; anenemyalien, beingan Italian citizen, after all. Sol chosetob@COMean Ame Anyi, a typesetter 
rican Citizen, ana therefore! got inducted into the Army. Which did very gladly;one fet Mat Onehadt with Scott, Fores- 
oO do SOMething about Hitler. After the war I went back to Paris and found Drouin operating there. Fol’ a Whilel wo man & Com pany 
rked for him innew York. tiikedit much betterhere. ifoundit much moreinterestinig. Nothing was going ON in Europe in Glenview, ILli- 
er the war. gbut here very interesting things were beginningin the Abstract Expressionist school, Butit tookqUliteawhil nois. Mr. Amft says 
€ before I] ot Ub themeansand the courage to openagallery, anda very modest one on the fourth floorat 4 East sevelhty-sev this portrait of Leo 
enth Stree 9 Werelalsolived. That wasin’57-’58; it's the twentieth anniversary of thegallery, butalmost thefortieth of myacti Castelli, based on 
vities in the art world. Iwas bornin Triesteand went to school there. |hadasubstantial courseinarthistory, which stopped 185 a text fi rom Men by 
0; Impressionists werenot included. That wasallof my arteducation. |wasinterestedinliteraturethen. In Trieste therewaS MOart Francesco Scavullo, 
conservato! no museum. There weren't many books oncontemporary art tobe found; anywherein Italy, for that matter. But I Fead derived its inspira- 
what | could. e book that was very influential for me was Clive Bell's; he was one of the Bloomsbury group;Since Cezanne. halt Was tion from the Paul 
the first serious @rtbook|readanditgotme onthe track ofart. | started out with Jasper Johns and Bob Rauschenberg. And the the P Siemsen P icasso 
O artists; Lichtenstein, Warhol, Oldenburg, Rosenquist. Pre-Pop, Pop andalso Minimal Art are areas | would say that I dominate. Afe head, which he 
W year: Ss before I OPened my gallery, in’57, Ihad gotten sick and tired of what was going onin the Abstract Expressionistfield. There were co FS iders ed nextra- 
great masters ther., De Kooning, Kline, Rothko, Newman, but all the ones that followed them were just terrible. Iwas looking for sSOmMethi ordina Ty piece of 
ng new to handle. Ava the something new that happened was Rauschenberg and Johns. AndCy Twombly, don’t forget him. AndY Warhol i ty jpograp hy : Th se 
ss ill ha pening and Jasper Johns is still happening and Robert Rauschenbergis still happening. Oh God, thereissomuch, Until around’6 work sites set in T 
eve! Ae seemedio be pretty clearand developing along certain understandable lines. Then anew group of people came up; fOr lack of Jo sol eee hts of! C 
De r d inition, the, are called Conceptual; and everything went haywire. Artists have gone inathousandandonenew directioM tS. Thew sl he 


ing is ve Nterestin buto n’t seeanybody emerging whois really major. Some very good people have come upamONng the yo 
ists, ce TC Kossuth; also people that I have not hadany contact with but whoareals 
| 


1 
li 
9 lik' bays | Andre, Bryce Marden. probably the mos importantartist since thegreat 
ts lik' or Wh or Juddis notapainter, butasculptor, RichardSerra. Heis prObablyt 
come ae asapersONality. I heartily D@ieve thatif something isgre 
I 


Is 
€startis 
a m opinion 1S... t.Ittakesa WW for metoconvince other le: somecritics, somemuseumcuratOFs, Ihavetw 
now, SOventy-sevellll treet,and@ Very largeoneinSoho. vagal sadifficult, uphill business because! spen 
a an ic QMountof casht Kun them genie tae and generous scale. instance, foreach show; and th showschan 
ges our Svcurdeys; Irepaint the gallery compi@ y. Everything is always pristine, And I have quite anumber of people WOTking for 
e @ af Earchives that must be kept. Eve Workot every artist that I've shownis photographed, andallthearticles that appearon 
an Stashed away, sothat when mu: UM s or students need to know something about an artist they find all this material, a 
Nn Y dre Wecome.it’slikeamuseum ent prise. WhenIdoa Show, Inever think whether something willsellornot.Asamatte 
r I franuy never expect anything to se But, somehowof other, they dosell. New Yorkhas very few great collectorsnow 
e Ou have torely onatremendouss WC Audacross the country: museums, art dealers, in Californiaand St. Louis and Mi 
pris, Wherever they are; in Eur 9 Ponts vitspenbut that makesit possible to survive. Andit’s alwaysahand-t 
io ration. Intheb Ing it was a questiOn of afew thousand dollars. Now it’s a question of afew 
OUsanddollars.B t e troubleis still thle. | still don’t knowfromonemonth tothe other 
ney I will etan that mone Y to Pa. artists, {O pay my personnel, to pay for advertising and 
ose INgs that youhaveto spend ney onif yourunagallery. Irarely sell paintings that Ihave 
In home, but there are many, many pau intings that I dosell because they are there for that purpos 
® one S€nSerm please, andthen|’mvery sad, too. Itdepends ontowhom they go. Ifitissomebod 
I a amici for, thenit’s particularly annoying. Ifit goes toagood friendortoam 


useum wherel cans a din, Teally 
STal 


pin touch withit, it’s less painful; it remains in the family. My apartmentisin 


aFifth Avenuehigh-rise building. | ativeys II, buthasa very beautiful view of the Park that makesit seemlarger. Thefurnitureisha 
Ifantique and half modern. Thereisatableby Roy Licht In. I have Tiffany things around, Art Deco things, along beautiful Shaker tablein cherry wood, some chair 
sthat go back to Charles X of France; it’samixture of nlds that Ibought andthere. Thereisabsotutelyno lighting. The paintingsareallin thedark. Im very old 
,I’mancient, lamincredibly enthusiastic about life. I’mv ative love wh' O, not Only what I dointhegallery butwhat Idoin my private life. It’s very exciting andit keepsmealivea 
live andin good shape. Also, lexercise every morning alit |! @Nat'mcarefu out eating. Idon't eat toomuch. Nospecial diet, but I’mcareful. weigh myself every day andiflgobeyondac 
ertain weight, then cut down. I drink. |doeverything, but n muchofit. Clot @ areditticutto find because unfortunately they don’thave them inmy size, but do buy Turbulland AsseratB 


~oblems when! was young. ! was very shy. | was shy when| beganth AS) Chir when youseesomany people youget toknowso many people; fromall walks of life; sol began to be more self-assured 
. Ihave been married just twice. But I’ve had many other relationshipwDe ho... wastollleana Sonnabend, the famousartdealer, whohasremained my great friendafter acooling-off perio 


dwhen we divorced. More recently | was married to Twoiny and wehavea 


onwit Teller’s. | worried about being small, especially when! wasy O.. Therefore lindulgedin sports. | wantedtobe, if small, Strong. It’s obviously playedanimportantrolein my life. |havemoref 
unas | get older. | get muchmore out of life, outofpeople, than! & Andalsol feelmore sure of myself. IfeellessandleSS inhibitedas! goalong. It'snot only age but experience. | had quite afew pr 
Yr, thirteen years old. my daughterfrom the previous marriage has three children, and she will beforty-twothis y 


ear. Just imagine, my age, more orless—that’s theagel feel! don’t seemyg ie renatall. They livein Washington, D.C.,andI have noreal contact with them, |ammuchtoo busy. But I'mver 
yinvolved with my son, whois around andis young andis very charming. llovehim e e is Pia and grandchild tome. Ifallinlove with women whoare pretty toughand difficult, Butmy greatest pl 


easure comes from women whoarereally feminine. For someidioticreason, everyone see 


fall inlovewiththese rejecting women. Fortunately, thereare other ones whoarenotlike that. Asfarasw 
omenartists go, thereis GeorgiaO’Keefe, there’s Louise Nevelson, who’sabig personality,and n€le @reall kinds of good young women coming up. But women havea different type of life cycle. Very few decid 
etoleadalife similar tothat whichmenlead. They have totendto various other things. They usually want to have children; they, generally speaking, are dependent. In spite of the women’s-libmovement, | know qui 
= teafew very independent women whoare still women. They remain what they are, and thank God for that. A typical day for me starts at seven o'clock because the dog comesand wakes meup. I walk the dog for half 
anhourin the park. Then | spend one hour on breakfast and reading the papers. I pick upmy mustard-colored station wagonand drive downto SoHo. Idrive myself. | pick upmy secretary, Susan, on theway,and we 


THIS ARTICLE WAS SET IN ITC BOOKMAN 
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Put Your Best Face Forward 


This display was prepared 
by Filmcomposition, London, 
England, as a type speci- 
men presentation for ITC 
Benguiat. It was designed by 
Brian Brennan andJohn 
Tomlinson and the typo- 
graphics was by Ed Cleary. 
When it comes to type—or 
food—Filmcomposition cer- 
tainly knows how to serve 
up a fantastic spread. 


“RHERE IS 
NO LOVE 
SINCERER 
THAN THE 
LOVE OF 
OOD" 


GEORGE BERNARD SHAW 


‘Far 


WHEN YOU'RE 
HUNGRY & 
DRINK WHEN 
YOU'RE DRY: 


ROBERT BRIDGES 


‘A WonDERFUL 
BIRD IS THE 
PELICAN HIS — 
BILL WILL HOLD 
MORE THAN 

HIS BELICAN. 

HE CAN TAKE IN 
HIS BEAK 

FOOD ENOUGH © 
FOR A WEEK, 
BUT I’M DAMNED 
IF I SEE HOW THE 
HELICAN’ 


DIXON LANIER MERRITT 


‘Siz, RESPECT TATL LERS 


YOUR DINNER, 
IDOLIZE IT, 
ENJOY IT 
PROPERLY. 

YOU WILL BE BY 
MANY HOURS IN 
THE WEEK, 
MANY WEEKS 
IN THE YEAR, & 
MANY YEARS IN 
YOUR LIFE, 

THE HAPPIER 

IF YOU DOY 


WILLIAM MAKEPEACE THACKERAY 


“I NOT 
VORACIOUS; 
_ ONLY 
PECKISH: 


MIGUEL DE CERVANTES, 


“RHE EYE 

CAN IT FEAST 
WHEN THE 
STOMACH IS 
STARVING? 
PRAY LESS FOR 


YOUR GILDING COMP. 


& MORE OF 
YOUR CARVING: 


ROWLAND EGERTON-WARBURTON 


IS AN ILL 
COOK THAT 
CANNOT LICK 
HIS OWN 
FINGERS? 


WILLIAM SHAKESPEARE 


Nor WITH 
WHOM THOU ART 
BRED, BUT WITH 
WHOM THOU 
ART FED’ 


MIQUEL DE CERVANTES 


No MAN WILL 
BE A SAILOR 
WHO HAS 
CONTRIVANCE 
ENOUGH TO GET 
HIMSELF INTO 
A JAIL; FOR 
BEING IN A SHIP 
IS BEING INA 
JAIL, WITH THE 
CHANCE OF 


BEING DROWNED... 


A MAN IN JAIL 


HAS MORE ROOM, 


BETTER FOOD, 
& COMMONLY 
BETTER 

ANY.” 


SAMUEL JOHNSON 


‘Bor IS AT 
BEST AN 
UNPERFORMING 
CHEAT; BUT 'TIS 
SUBSTANTIAL 
HAPPINESS 

TO EAT. ” 


ALEXANDER POPE 


“RHE ENGLISH 
COUNTRY 
GENTLEMAN 
GALLOPING 
AFTER A FOX—THE 
UNSPEAKABLE 

IN FULL 

PURSUIT OF THE 

| UNEATABLE’ 


OSCAR WILDE 


Sir 

DOWN & FEED 
& WELCOME TO 
OUR TABLE’ 


WILLIAM SHAKESPEARE 


"RHE FRIENDLY 
COW ALL RED 

& WHITE I LOVE 
WITH ALL 

MY HEART; 

SHE GIVES ME 
CREAM WITH ALL 
HER MIGHT 

TO EAT WITH 
APPLE TART.” 


ROBERT LOUIS STEVENSON 


‘Bena 


KISSED BY A 
MAN WHO DIDN'T 
WAX HIS 
MOUSTACHE 
WAS—LIKE 
EATING AN 
EGG WITHOUT 
SALT” 


RUDYARD KIPLING 


“RHEIR BEER 
WAS STRONG; 
THEIR WINE 
WAS PORT; 
THEIR MEAL 
WAS LARGE; 
THEIR GRACE 
WAS SHORT” 


MATTHEW PRIOR 


‘Apretite 
COMES WITH 
EATING’ 


Ler A DUCK 


CERTAINLY 

BE SERVED UP 
WHOLE; 

BUT IT IS TASTY 
ONLY IN THE 
BREAST & NECK; 
THE REST 
RETURN 

TO THE COOK’ 


MARCUS BALERIUS MARTIAL 


y| EAT MY 

PEAS WITH HONEY 
I'VE DONE IT ALL 
MY LIFE; 

IT MAKES THE 
PEAS TASTE FUNNY 
BUT IT KEEPS 
THEM ON THE 
KNIFE!” 


ANONYMOUS 


J WISH THAT 
EVERY PEASANT 
MAY HAVE A 
CHICKEN IN HIS 
POT ON SUNDAY.” 


HENRY IV OF FRANCE 


“RAKING 

FOOD & DRINK 
IS A GREAT 
ENJOYMENT 
FOR HEALTHY 
PEOPLE, & 
THOSE WHO DO 
NOT ENJOY 
EATING SELDOM 
HAVE MUCH 
CAPACITY FOR 
ENJOYMENT OR 
USEFULNESS OF 
ANY SORT.’ 


CHARLES ELIOT 


“RHEY EAT, 
THEY DRINK, , 
& IN 
COMMUNION 
SWEET QUAFF 
IMMORTALITY 
& JOY" 


FRANCOIS RABELAIS JOHN MILTON 


A man 

MAY FISH WITH 
THE WORM 
THAT HATH EAT 
OF A KING, & 
EAT OF THE 
FISH THAT HATH 
FED OF THAT 


° 
WILLIAM SHAKESPEARE 


‘Orner MEN 


LIVE TO EAT, 
WHILE I EAT TO 
LIVE? 


SOCRATES 


“Ek WENT 

TO FRANKFORT, 
& GOT DRUNK 
WITH THAT 
MOST LEARN’D 
PROFESSOR, 
BRUNCK; 

I WENT TO 
WORTS, & GOT 
MORE DRUNKEN 
WITH THAT 
MORE LEARN’D 
PROFESSOR, 
RUHNKEN? 


RICHARD PORSON 


LL FAUT 
MANGER POUR 
‘VIVRE ET NON 

PAS VIVRE 

POUR MANGER’ 
ONE SHOULD EAT 
TO LIVE, NOT 
LIVE TO EAT. 


JEAN BAPTISTE POQUELIN (MOLIERE) 


‘Ber ORE 

THE ROMAN 
CAME TO RYE 

OK OUT TO 
SEVERN STRODE, 
THE ROLLING 
ENGLISH 
DRUNKARD MADE 
THE ROLLING 
ENGLISH ROAD: 


GILBERT KEITH CHESTERTON 


‘Ear ENOUGH 
& IT WILL MAKE 
YOU WISE’ 


JOHN LYLY 


‘Bur GOOD 
DOG TRAY IS 
HAPPY NOW; 
HE HAS NO 
TIME TO SAY 
‘BOW-WOW!’ 

HE SEATS 
HIMSELF IN 
FREDERICK'S 
CHAIK & 
LAUGHS TO 
SEE THE GOOD 
THINGS THERE; 
THE SOUP 

HE SWALLOWS, 
SUP BY SUP— 

& EATS THE 
PIES & 
PUDDINGS UP.” 


HEINRICH HOFFMAN 


ACLARET 


IS THE LIQUOR 
FOR BOYS; 
PORT FOR MEN; 
BUT HE WHO 
ASPIRES TO BE 
A HERO MUST 
DRINK BRANDY.” 


SAMUEL JOHNSON 


A MAN HATH 
NO BETTER 
THING UNDER 
THE SUN, THAN 
TO EAT, & TO 
DRINK, & TO BE 
MERRY.” 


THE BIBLE 


A man 
SELDOM THINKS 
WITH MORE 
EARNESTNESS 
OF ANYTHING 
THAN HE 

DOES OF HIS 
DINNER’ 


SAMUEL JOHNSON 


Mu N 
COMPELLING 
MAN TO EAT 
THAT HE MAY 
LIVE, NATURE 
GIVES AN 
APPETITE TO 
INVITE HIM, & 
PLEASURE TO 
REWARD HIM’ 


BRILLAT-SAVARIN 


‘Lazy FOLKS’ 
STUMMUCKS 
DON’T GIT TIRED? 


JOEL CHANDLER HARRIS 


Ar TABLE 

IT BECOMES NO 
ONE TO BE 
BASHFUL? 


PLAUTUS 


“KLL EAT MY 


HEAD!" 


CHARLES DICKENS 


TATLERS 
RESTAURANT 


21 TOMBLAND, NORWICH 
TELEPHONE 21822 

MONDAY-SATURDAY 6.00PM-11.30PM 
SUNDAY Z00PM-11.00PM 

LUNCHES DAILY 12.00 NOON-2.30PM 
LICENSED BAR, DAILY 

12.00 NOON—3.00PM & 6.00PM-12.00PM 
ALL PRICES INCLUDE VAT 


HAE MEAT, & 
CANNA EAT. 

& SOME WAD 
EAT THAT 
WANT IT; 

BUT WE HAE 
MEAT & WE CAN 
EAT, & SAE 

THE LORD BE 


THANKIT” * 


ROBERT BURNS 


- The WAY 
TO A MAN'S 
HEART IS 
THROUGH HIS 
STOMACH? 


FANNY FERN 


‘Onauiet 
MEALS MAKE ILL 
DIGESTIONS: 


WILLIAM SHAKESPEARE 


OnE cut 

FROM VENSON 
TO THE HEART 
CAN SPEAK 
STRONGER THAN 
TEN QUOTATIONS 
FROM THE 
GREEK’ 


JOHN WOLCOT 


‘Ear DRINK & 
LOVE; THE REST’S 
NOT WORTH 

A FILLIP.” 


LORD BYRON 


They SAY 
FINGERS WERE 
MADE BEFORE 
FORKS, & 
HANDS BEFORE 
KNIVES: 


JONATHAN SWIFT 


A MAN 

WHO EXPOSES 
HIMSELF WHEN 
HE IS 
INTOXICATED, 
HAS NOT 

THE ART 

OF GETTING 
DRUNK: 


] ° 
SAMUEL JOHNSON 


‘Ouiver TWIST 
HAS ASKED FOR 
MORE!” — 


CHARLES DICKENS 


E 
FAT SIRLOIN, 
POSSESSES 
MORE SUBLIME, 
THAN ALL THE 
AIRY CASTLES 
BUILT BY 
RHYME” 


JOHN WOLCOT 


% The State of the Economy 
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JOAN 


Joan Hall and her artistic career were 
born simultaneously in Brooklyn, New 
York, in 1939 and she hasn’t gotten 
overit yet. After an early apprentice- 
ship in theatre and stage design, she 
attended Juilliard—which led both to 
working with the American Mime 
Theatre Company and toa teaching job 
atthe American Academy of Dramatic 
Arts. “All my life,’ she tells us, “I have 
been intrigued with the way people 
view the world and differentiate be- 
tween reality and illusion.” Since the 
late ’60s/early’70s, she has been 
developing a technique which is an 
expression of this theme—creating the 
illusion ofinfinite depth within a limited 
space. Working largely with collages 
and assemblages, her work struck 
such an unusual chord that she was 
invited to exhibit her mixed-media 


constructions in a one-woman show- 
ing at famed Georges Pompidou cul- 
tural centerin Paris—an honor of the 
first order for any artist. For years, her 
illustrations have appeared in the 
pages and on the covers of such out- 
standing publications as, among 
others, the New York Times Magazine, 
Vogue, Seventeen, and equivalent 
foreign books. French writer Gilles de 
Bure hitit squarely on the barrelhead 
when he properly said ofher: “Elle est 
aussi une artiste au sens habituel du 
terme.” Thatis to say, she is an artist in 
the usual sense of the word. Usual and 
unusual, as ironic as that may sound. 
For she draws from the colorful ico- 
nography ofiniages of our daily lives 
and, with scissors and glue, produces 
amiracle of mixture as humorous as it 
is esthetic. She is also the creator of 
those absolutely marvelous “little _ 
boxes”—scrupulously detailed 
studies of volumetric organiza- ~ 
tion. We are indeed pleased to pre- 
sent aselection from the unique work 
ofour Ms. lady—collages, assemblages, 
mirrors, and trompe l’oeil which spell 
out the sensitive vision upon our world 
ofan artist who artfully commands 
and leads our vision between that 
which has been lived and not lived, 
between the imaginary and the real, 
between the ordinary and the extra- 
ordinary, into the play of memory and 
its exceptional confrontation with 
daily life. 
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A Collection of Characters from 
The Musical Engagement Calendar 
by William D. Bramhall, Jy. 


William Bramhall is a busy fellow. 

Last issue, we took a liking to the work in his Literary 
Engagement Calendar, offered a spread of his delightful 
caricatures for our readers’ enjoyment, and had this to 
say about it: “Take caricature, surely an art form in itself. 
And, properly illustrated, a form that is heard and read as 
well as seen. In the fall of 78, Bramhall’s work first ap- 
peared publicly in an edition of The Literary Engage- 
ment Calendar, quickly selling out 15,000 copies for 
its publisher, The Brandywine Press? 

Now, Brandywine Press is putting out Bramhall’s far 
more ambitious Musical Engagement Calendar, 
excerpts from which are seen in this spread. 
The range is vast and varied—from Sergei 
Rachmaninoff playing the piano for Leo Tolstoy, to 
Maurice Ravel making his American debut, to George 
Gershwin performing his Rhapsody in Blue, to the star- 
crossed lovemaking of George Sand and Chopin, to 
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GEORGE FREDERICK HANDEL 


EDWARD ELGAR 


BEDRICH SMETANA 


JEAN SIBELIUS 


JOHANN SEBASTIAN BACH 
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a virtually endless kaleidoscope of famed composers and 
associated music events. 

To our readers who enjoyed The Literary Engagement 
Calendar, we heartily recommend that they peruse The 
Musical Engagement Calendar. This spread is onlya , 
tease. If you find it as amusing and interesting as we 
do, perhaps you'll go all the way and get yourself 
a copy of the complete annotated work. We did, 
and we look forward to any and all future En- 
gagement Calendars that William Bramhall 
no doubt has in mind. 

“Caricature? said Talfourd, “is a re- 
flection of those who see you in your 
full-blown pride—knowing little of 
the wrongs which frenzy you and 

sthe affections crushed within: Mes 

William Bramhall seems to have “S 


NICCOLO PAGANIN 


this all down with a very capital “C” 


Hh 


yh 


ANTONIO VIVALDI 


FRANZ SCHUBERT 
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Something for Everybody from U&Ic 


The only case in 
entertainment history 


‘T remember the face but,/ cant place the name’ 


FRANCES GUMM her mother’s shoes. 
Francis Coppola based 
his new movie Apocalypse 
Now on this man’s Heart 

@ of Darkness. 


KORZENIOWSKI 
MARION MORRISON 


This gritty performer 

had a couple of hundred 
pictures under his gun 
belt and an Oscar to boot. 


If this bright young man had 
chosen to stay a musician instead 
of whatever he is, the world would 
be less of a laughing matter. 


Not Clara Bow, not Jean 

Harlow, not Raquel Welch. 
@=@ AndnotZasu Pitts bya 
long shot. 


Mario Lanza called her singing 
the sweetest music this side of 
heaven, although her emotional 
side left a little to be desired. 


This ever-youthful-looking 
artist is known the world 
over for his charm and his 
sartorial solendor. 


This man was not par- 
ticularly noted for his 
haute cuisine, but some 
of his neighbors were. 
with bracelets than 


EHRICH WEISS anyone before or since. , 
Lillian and Dorothy 
were lifelong 
best friends of 
Gladys who? 


No jeweler, he none- 
theless had a better way 
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Seems some of us have an absolute obsession for wanting to change our names. Listed on 
these pages are twenty famous people and the names they were born with, and clues of a 
sort, to lead you to their recognizable identities. The idea, of course, is to guess as many of 
these as you can and name the typefaces in which they are set, before you peek at the ans- 
wers on page 77. If you name most of them you've taken a giant step towards a career as a 
pseudonymophile (pseudonymph, for short). If you get just a few, go back to the drawing board. 
night-stand” girl witha 


DORIS KAPELHOFF renowned band. 

Let’s not beat about 

this bush: one of the 

greatest thinker/play- 

wrights of all time. 
At 75,hes as handsome 
ashe was at?!.Mae West 
invited him to:""Come up 
and see me sometime.’ 


Whenever Martha 4 
appeared on the 

scene it was instant 

disaster. 


Doesnttlook it, but she 
was the famous “one- 


From truck driver to 
movie star at 6'5,’the guy 
is particularly fussed over 
by Susan Saint James. 


“Beauty is as beauty does: love 
that soap!” Not the inventor of the 
cracker, but something far smoother 
and far far more successful. 


Every statistic keeper had 
himn down as"pound for 

pound the best fighter in 

the world.” 


Not 2001. Not 1979.And not 
1980. Enough with the numbers 
already, although this man was 
in the numbers game. 


Alan Jay Lerner 
says his voice and 
his acting are the 
best in the business, 

He lived in a big white 

. house and drove a car 
manufactured by his 
namesake's competitor. 
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for adjusting the tension of the hairs, is called— 
by eating 1CO peanuts (unshelled) singly in 59.2 hae se | | | | 
the trees of that horse chestnut variety growing 
Dieting? Macadamia nuts have the most 
Sit 
with paints. 


The following facts are for people who go bananas a | gd paras 
over nuts. al 
what else?—a nut. Pilgrim nuts, on the other hand, 
weigh 3,304 Ibs. each and stand 43% inches 
tall. They're used for securing ships’ propellers. 
seconds. And 25 years ago, a Texas pecan tree, 
lovingly Known as “Number 735,’ produced ; —<_—). = \ en 
1,000 Ibs. of pecans. des 
there. And Connecticut was originally known as 
the Wooden Nutmeg State—from the trick of 
local traders deceiving customers with wooden 
calories, chestnuts have the least. Looking for a 
nut bone? You'll find it in a horse's foot. 
The Van Eyck brothers, 14th-century Flemish 
And finally, did you hear the one about the pea- a = : 1h & % 
nut who wanted to become a urologist? Sorry, ee ah cg EX # ) 
that’s an old chestnut! 


That little gizmo at the end of a violin bow, used i | Ba | | ae 
| Mf wad 
In 19773, an English bloke set a nutty record | @ 
Ohio, the Buckeye State, is nicknamed for all 
nutmegs. 
painters, were the first artists to mix oil (walnut) 
OK, puzzle nuts, it’s time to get cracking! 


The nuthatch climbs as well downwards as it 
does upwards. It is a successful species found 
from the Atlantic to the Pacific oceans and 
from Norway to Vietman. 


2. Almond 


4 6. Filbert 


Number 9 in a series of Very Graphic Crossword Puzzles by Al McGinley and Darryl Bridson 


ACROSS 
1. roasted 58. Compass point 
4. Georgia peanut farmer 59. Antique finish 

10. B-F connection 60. Peanuts served here 
13. vendor 61. Part of 4 Across 
15. Half a stringed toy 65. To pack or pound down 
16. Little Peep 69. Kind of nut 
17. Goes great with nuts 70. Debatable 
18. Greek letter 72. Japanese sash 
19. Open; public 74. Kind of lettuce 
21. Oak nut - 76. Mamma or Peggy 
23. Ruthenium sym. 78. Peanut ——__ 
25. Also 80. _ Vaughn 
27. __ gratias 82. nut 
28. Like some nuts 85. Of the ear 
30. Hernando De — (explorer) 87. Plural suffix 
32. al. 88. Chit for debt 
33. Explosive 90. mill 
34. * be it!” 91. Simpson 
35. Israeli town 92. Proofreader’ instr. 
37. Syngman and family 93. Nutty ballet 
40. “|s” in Latin 97. Golfing aid 
42. She's Wright 98. Drowse 
45S. Kind of nut 99. tu, Brute!” 
47. Military address 100. Old-womanish 
49. He said “Nuts!” to the Germans 101. Have 

at Bastogne 102. Arabic letter 
51. Rams 103. Male title 
52. D.D.E. for short 104. “So long, puzzle nuts!” 


53. Kind of nut 
SS. Less nutty ° 
57. Group (abbr.) 


ANSWERS ON PAGE 77 


5. 
6 
7 
8 
9 
10 
11 
12 
14 
17. Nuts and — 
20. 
22. 
24. 
26. 
29 


Great profits from little 
nuts grow. Experts estimate 


that by the mid-1980s, Amer- 


icans’ annual consumption 
of edible pistachios will 

be more than 60 million 
pounds —a market value of 
well over $100,000,000. 


“Making the nut” is theater 


jargon for earning enough 
money to pay weekly bills. 


The phrase comes from early 


theater days when acting 
troupes traveled in wagons. 
Hotel owners would take a 


“nut” from a bolt holding 


one of the wagon wheels in 
place and hold it as security 
till all the bills were paid... 
thus preventing the troupe 
from trooping off in the 
dead of night. 


A nutcracker's life isn’t as 
dull as it’s cracked up to be. 
The enchanted Nutcracker 
in Tchaikovsky's famous 
ballet led an army of toys 
against the seven-headed 
Mouse King and his gang. 
Turned into a handsome 
prince. And then flew away 
with his girl friend to an 
enchanted kingdom. 
Whew! 


DOWN 


- WW II wanderer 
. As to 


1 
2 
3. Sweet potato 
4 


. —___-ju (CLUE: African charm, 
amulet) 

- “Out on ___"" (reveling) 

. Ogled 

. Aching Achilles to a Cockney 

. The first two of the alphabet 

. What you do with chestnuts 

. Document (abbr.) 

. Valleys (British) 

. Hesitant sound 

. Allina 


(concise) 


i pole 

. Like some chair seats 
- Does a fall lawn job 

. Scoreboard numbers 
. Extinct bird 

- Hospital room 


35. Catch-all (abbr) 
36. In total disarray 
38. Scot's “must” 
39. Sun 


— the slack 


43. Relatives 
44. Not many 
46. Space agency 
48. Saucy 

49. Miss Farrow 


50. Lille native (abbr) 
52. Hostel 
54. Part of the psyche 
56. “You know me, —___!” 
60. College degree 
61. FD.R. agency 
62. Motor club * 
63. Hospital staffers’ 
64, “Two —____ apt, rv. view" 
65. Praise 
66. Lawyer (abbr) 
67. Bard 
68. Note on the scale 
69. “Two cents a 
71. Pre-natal care (abbr.) 
73. Peanut: ___— 
74. Kind of nut 
75. “Either, _. Neither, nor” 
77. Al Capp character 
79. April ______ (quarterly) 
80. Battle 
81. Basset is one 
a , haec, hoc 
84. Gravelly ridge 
86. American Indian 
89. Western state 
90. Color (abbr) 
AS can you see...” 
94. Poetic time 
98S. Accountant 
96. TWo in Rome 


s 


lz 


Back in 1912, the Mills Novelty 
Co. thought “Little Perfection” 
was the nuts. Their ultra-modern 
peanut vendor boasted a new sani- 
tary dustproof chute and cup 

plus stronger salt and a weather- 
proof mechanism. And for only 

i¢, your peanut cup overfloweth. 
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ANIMAL 
PEOPLE 


ad rea 


ANTHROPOMORPHICS 
BY CAROL WALD 


Anthropomorphism, according to 
one dictionary definition, is an interpre- 
tation of what is not human or personal 
in terms of human or personal charac- 
teristics. In art,it is attributing a human 
shape to a god, animal or inanimate 
thing. It is also the stuff of which so 
many mythological creatures and fairy- 
tale subjects are made, such as kind- 
hearted lions, big bad wolves and frogs 
that turn into princes. Even charming 
Miss Piggy of current Muppet fame is 
only the most recent, ifnot the dearest, 
of a long line of humanized animals. 

Animators, cartoonists and political 
satirists make extensive use of such 
subjects in their art. Walt Disney's bril- 
liance, for instance, imbued a mere 
goldfish with the most sensitive human 
characteristics in the film Pinocchio. 
My friend, National Lampoon artist Rick 
Meyerowitz, says he can’'see a face 
with personality on a sock,a lamp ora 
marshmallow: He says, ‘At times, all of 
the objects in my studio become per- 
sonified playmates: He calls his art"'a 
direct line back to childhood” Children 
often personify toys or dolls into real 
playmates, and the child in each of us 
can continue to have such imaginary 
responses to animated films and 
Sunday comics as well as to anthro- 
pomorphic images like the delightful 
ones reproduced on these pages. 

Generally one notices these types of 
pictures on calendars or postcards. We 


19 


ce 


Ley ane War 


Kettee FF Reno! 


me RENOEALO > 
Competitors [ats 


ichmend Straig 


Ris: 


paella iene 
ALLEN & GINTER, 


The AMERICAN TOBACCO CO. Succeseor, 
Ma nufacrurer, 


HIOH MOND Va. U.S A 


a on 


ich “What is the most importa peoduction of the IINITED STAT 


Pupits_ tine orus AND COMPANYS SILVER LEAF LARD” 


THIS ARTICLE WAS SET IN ITALIA 


20 


>Sfurnishing Goods,> 


TOILET ARTICLES, Sc, 


Main St, FREEHO 


often see them tacked on walls ofshops 
and offices of the laboring class, and in 
places suchas mechanics’ garages. Per- 
haps among the most popular subjects 
are the illustrations of humanized 
monkeys and elephants which were 
reproduced on covers of the Saturday 
Evening Post during the 1940s and ‘50s. 
p Other favorites would include those 
grand paintings of dogs dressed like 
gentlemen, casually gathered around a 
table smoking pipes and playing cards. 
Two ofa series of modern postcards 
shown here are like hundreds of similar 
ones still being made today. They are 
the only ones reproduced here in 
present-day environment:the cats in a 
beauty shop and the bathing beauties 
at a swimming pool.All the others are 
earlier versions made before the turn of 
the century. The farmer's life was of 
particular interest in those days and so 
the emphasis is on vegetables or farm- 
yard animals. We see elegant ladies 
wearing skirts of celery or lettuce; 
potato-and cabbage-headed men. Pigs, 
goats, rabbits and chickens mimic 
people at games of baseball, families 
dining or children going to school. One 
family of foxes is seen on a leisurely 
Sunday stroll. 
The dreams and aspirations of people (a 
are projected onto these pets. We even 
think that sometimes pet owners come 
to resemble their pets.A perceptive 
artist ofthe 1880s must have suspected 
this when he made the delightful cari- 
catures of owners with their dogs illus- 
_ trated here. One could easily confuse : 
the owner with the animal. ___From FRANK {MITH, 
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THE COMIC ALPHABET 
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This delightful array of letterforms 

is our selection for this issue’s comic 
alphabet. It comes from Munich, 
Germany and was created by Gunter 
Hugo Magnus,a graphic designer 
and erstwhile Professor of Industrial 
Design at Ohio State University in 
Columbus. This alphabet is but one 


example of his extraordinary talent. 


It was chosen from a prolific body 
of work —more of which we hope to 
bring to your attention in a future 


issue of U@lc. Meanwhile, enjoy! 
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Q. When is aVW nota VW? 
A. When it’s a U&lc, 


Designer Bernhard Fdrth, of the H. Berthold AG 
type department, turned his bug into a U&lc 
because he liked the design so much. Most 
delighted and not at all bugged are ITC Chair- 
man Edward Rondthaler, Vice President John 
Prentki, President Aaron Burns and Director 

of Information and Marketing Services Edward 
Gottschall. The scene: The parking area of 
Berthold's offices in Mtinich, Germany, 


ss 


Fm Puzzled. + — 


[borrowed the 


Sektombos. 1978 issue of USde 


ra isa \ 
Ast was readititpit. noticeth tha’ following 


A yuality for free wibseription 
| campiae and returt the subsshisian, 
| forre inn his ine, 


| fget quite excited at this 
\."tnagine,”’ | thoughe to mysalf, f 
ee my Own subsp ition te ead > »: Sooaee 
ang lf | have ty dois fil gti the 
i] toren andl een itty 
What ovale te mar?” 


fp t m ‘ 
it a ~ 
f Babs there was ne fon ; Free D 
ne Lscfutiniznd kusty inch of the rnagaainie, . ' mist 
y ie code tive 


~, , 1 Litocinns Subscription ay Uke, Simpy | 
\ In wain, © Subseripuon Forni and we'll put vou on Gut Hist Toy {ite ' ¥ 
4 / The form was not tea feud, Hal ican eT : 

\ Heartbroken, | sobbed) Pree \ ee eee emer | 

‘Why. why Would they de syati a thing? 1 ae a es 

Is it. a cruel joke—an eeliorial erin? 4 SSO) Meno cee cAer, + t 

Or wawe’they just. trying 10 provoke reader rasporsa2” Ff NBBBIsS H 

waite ist-rving te provoke reader respons?” it me! H 

Wall, it worked! Here's my lartar : & re es a : 

Nmenis fity. own subscription Yor), Ne a a 


‘i meee z 


mine your marvelous 
magazine on as regular 
basis as you can possibly 
manage? THANKS!!"1 


love & best wishes 
from sonia elise harris, 
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“Integrity is “Bucks is 
everything” everything” 


omewhere in the mid- 
dle of his life's journey, the illus- 
trator found himself contemplat- 
ing the fading light of his studio. 
Though tired and overworked, he 
was still looking for that elusive 
Se nc aiapiidal right | WRITTEN BY JIM SPANFELLER, JR. 
and so inspiring it would almos ART BY JIM SPANFELLER, SR 


create itself. Unfortunately, the 
PART ONE: THE ASSIGNMENT 


only things that did arrive were 

notices of mortgage payments, 

taxes and the other unwelcome 
. | bills of everyday life.A straight 
line of survival...no poetry here. 

So it was in the fading light of 
that autumn day, while he me- 
thodically dotted a drawing of a 
rather strange submarine, that 
the illustrator came to the up- 
setting conclusion he was lost... 
lost in the complexities and dis- 
appointments that had made up 
his life. Looking up from the 
drawing board and out his studio 
window, he wistfully pondered 
the small motorcycle in his drive- 
way, and behind that a distant 
hill glowing in the last rays of 
sunlight. Escape! His face 
twisted in a wry smile. Escape... 
if only he could. There were just 
too many commitments. Slowly, 
the smile left his face. 

While these inner voices ar- 
gued, the illustrator’s telephone 
rang— a temporary reprieve. 
Tired from this now familiar strug- 
gle in his mind, he slowly picked 
up the receiver. The nasal voice 
of his sometime agent,A.G.Virgil, 
was at the other end. 


eee zits stipe PETER 


THIS ARTICLE WAS SET IN ITC CHELTENHAM 


Agent: Hiya,Span.Hold up on 
the dots a minute.Something big 
has come up! 

Artist: Who is this? 

Agent: Who is it! This is A.G. 


Virgil, world’s greatest artists’ rep. 


Artist: Oh,| didn’t recognize 


your voice. It’s been so long since 


I've heard from you. 
Agent: Listen, pal, rep a lotta 
people. You aren't the only pen- 
pusher in my stable. 
Artist: A.G.,it's been over a year, 
and by my last count you have 
over fifty “horses” in that “stable” 
Agent: So, big deal — a year! 
Listen, Span, are you busy? Cause 
I have got the perfect job for you. 
Artist: Well, yes. I'm working on 
a transportation series. Right 
now I’m drawing a submarine, 
a zeppelin, a rocket ship and.... 
Agent: Hold it, hold it.I really 
have something for you!! Phil 
Krotch from Big Boob magazine 
called this morning.He had to 
cancel a girlie spread with a Flor- 
entine G-string motif ‘cause the 
model got a chest cold.One of the 
editors came up with a last- 
minute substitute. It’s a heavy 
think-piece by some old Eyetalian 
named Dante.They’re gonna 
translate and condense his book 
called The Divine Comedy ina 
coupla spreads. Phil messen- 


gered a copy over, and after 
reading a few paragraphs right- 
away I thought of you. Kinda 

bizarre...even a little sick if you 


ask me.! suppose Im too straight 


to appreciate this sorta thing. 
Artist: But,A.G., that book is a 


great literary masterpiece. Dante 


was a genius! 

Agent: OK, OK! So anyway, it’s a 
four-page centerfold, full color. 
You with your hunchback petu- 
nias should be perfect for this. 
Phil is now a little tight on time, 
however; so like this is Monday, 
and he needs the finish Friday 
morning.! knew you'd wanna do 


this, so I already accepted the job. 


Artist: Any illustrator would 
jump at this assignment, A.G.— 
but the deadline is ridiculous. 
Agent: Listen, pal, you're a pro, 
and I know you'll come up with 
something great.Bag that dumb 
submarine drawing and get 
Started! Oh yeah, one last thing. 
We'll have to bite the bullet on 
this one; the budget is very tight 
‘cause Phil already had to pay off 
the photographer. OK? Give him 
a call now,and you take care of 
everything.T’ll send the bill out 
next Monday. Oh, and Span, | 
wanna dress up my image a bit, 
so do it right, OK? Let’s have 
lunch sometime, soon. Bye. 


A.G.Virgil had spoken,and 
again the illustrator had accept- 
ed an impossible assignment in 
the faint hope that some miracle 
might happen. Many centuries 
ago Dante had taken over a dec- 
ade to write The Divine Comedy, 
Typical of the modern illustration 
business, the artist now had only 
three days to do the drawings 
for it.What would William Blake 
have said? The artist again looked 
out his window. ; 

The motorcycle parked in the — 
drive looked more beckoning 
than ever. Fortunately there was 
another escape, of sorts. The 
illustrator got up from his draw- 
ing table and went down to the 
kitchen, where he grabbed a six- 
pack of his favorite beer from the 
iced-over freezer. “Life is a circle/ 
Drink Circle Beer,’ he sang weak- 
ly as he went back to his studio. 
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Py “No, I'd say 
° Schenectady.” 
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y ) When he awoke, the illustrator 
“found himself in a rather star- 
tling situation. He was in some 
sort of strangely familiar under- 
sea Craft that was moving 
through the watery depths.A 
plaque on the wall proclaimed it 
the first solar-powered sub- 
marine. Could that be why it was 
suffocatingly hot inside? Where 
could he be heading? 

Suddenly, in a panic he raced 
to look out one of the many port- 
holes. An eerie glow of flames 
was Visible dead ahead. It looked 
almost like an inferno,he thought 

f fearfully. 
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What's New from ITC? 
ITC Benquiat Gothic Book, Medium, Bold and Heaw, 
and their corresponding italics, are new typefaces 
; from ITC. Only licensed ITC subscribers ; 
are authorized to reproduce, .manufacture, 

and offer for sale these and other } 
typefaces shown in this issue. This 

license mark is your cD of authenticity. 
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THE RESURGENCE OF INTEREST in the 
opulent remains of the great Pharaoh 
Tutankhamen has turned archaeological 
attention to the third and fourth lines of 
an ancient limerick found on a mutilated 
wall of his tomb, roughly translated: 


She had for her clients 
Both pyamies and giants 


which some of the more enterprising 
among you might care to reconstruct 
in its entirety (four-letter words permis- 
sible), based on your own experiences 
and relationships with those whose ac- 
counts are responsible for your bread 
and butter, your ulcers, your migraines, 
and your general feelings of malaise. 

THE LIMERICK HAILS, Of course, from 
the sleepy Irish town of that name. In 
actuality, Limerick—little more than a 
wide place along an Irish road—aave but 
its name to this most pervasive Of all 
verse forms: an arrangement, often 
nonsensical, of five anapestic lines. It 
was popularized by that famous “non- 
sense” gentleman Edward Lear, in his 
celebrated Book of Nonsense (1846), 
and became an entertaining subject 
for improvisation at convivial parties. 
Limericks gained their worldwide popu- 
larity with such thought-provoking 
observations as: 


A wonderful bird is the pelican 

His bill will hold more than his belican; 
He can take in his beak 

Food enough for a week, 


And I'm damned if | see how the helican. 


SOME OTHER MEANINGFUL DITTIES iN Our 
repertoire are more appropriate to stad 


SCULPTURES BY RHODA SPARBER 
LIMERICKS BY HERB LUBALIN 
PHOTOGRAPHED BY CARL FISCHER 


parties than to the pages of U&lc. Let's 
change the subject to papier-mache. 

THE DICTIONARY DESCRIBES this 
sculptural medium as “chewed paper” 
A hard and strong substance made of 
paper pulp mixed with size, qlue, rosin, 
and—in the case of Rnoda Sparber—pa- 
tience, imagination, dexterity, ingenuity, 
and a sense of humor. 

AND...INSPIRATION! The kind of inspi- 
ration supplied by the venerable bunch 
of characters shown, in alphabetical 


“order, on the next eight pages. 


RHODA AND | WERE SITTING around 
one evening chewing the fat (not 
paper). She was busily involved ina 
3-dimensional doodle which, to my 
surprise, turned out to be yours-truly 
spewing myriads of letterforms from 
a mouth concealed within a gray 
beard. | must say | was fascinated by 
her incisive interpretation of my pro- 
fessional character, in spite of the 
fact that vanity reared its ugly head 
and | complained bitterly of the years 
she had added to my youthful 
countenance. 

FROM AN EVENING’S Congenial com- 
panion | was immediately transformed 


into the intrepid editor of U&lc.Wheels 
turned. Horns blared. Bells rang, and 
lights blinked on and off. | propositioned 
Ms. Sparber, the deal being this: if she 
could do to Saul Bass, Lou Dorfsman, 
Gene Federico, Milton Glaser, George 
Lois, Cipe Pineles and Henry Wolf what 
she had done to me, | would chew all 
the newsprint necessary to accomplish 
this mammoth undertaking and would 
give her a small stipend, on the side, 
to tide her over. Essential to the assign- 
ment, of course, was my role: to provide 
tasteful tidbits, intimate insights, as it 
were, into the professional (and other 
wise) lives of this esteemed group. 
. AS | EXTOLLED the innumerable vir 
tues of these graphic giants, Rhoda was 
caught up ina frenzy of creativity. The 
temptation to contribute my own re- 
sources to translating her visual images 
into verbal forms—to complete the pic- 
ture, one might say—became irresistible. 

50, DRAWING UPON My long and 
fruitful relationships with the above-men- 
tioned personalities to cull their most 
innate distinguishing characteristics, 
| proceeded to write the words set on 
the next eight pages in ITC Benduiat 
Gothic Book, Medium, and Bold. 

| WANT TO THANK Carl Fischer for cap- 
turing the essence of these sculptures | 
photographically, and Pioneer-Moss for 
the fine color separations. 

SO MUCH FOR LIMERICKS. S50 much for 
papier-maché. So much for the syner 
istic results. HLL. 


COLOR SEPARATIONS BY PIONEER-MOSS 
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AULBASS 


| There is a big fish named Bass; 
| In his school he’s head of the class; 
The name of his game: 
To design, frame by frame, 
Film titles for Hollywood brass, 


Another great claim to fame 
For this man with a fishy name: 
The design of a bell 
For American Tel. 
Which has brought him no end of acclaim. — 


This Bass whose first name is Saul 
Has a lot more than this on the ball; 
Erudite and quite bright, 

His words tend to delight 
| One and all with his Bronxian drawl. 


) 
| 


, . 
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A clever designer named Lou, 
Alumnus of famed Cooper U;; 
With the cheers of his peers 
In his ears all these years, 

His motto:“So what else is new?” 


When Lou was a budding young teen, 
His efforts were heard but not seen; 
An inadequate drummer, 

He ruined people's summer— 

This scourge of the borscht circuit scene. 


Now creative VP in TV, 
His CBS confreres all agree: 
There is no debate 
That Lou Dorfsman is great, 
As far as their eye can see. 
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A magazine mavin named Milt 
Never cries over milk that is Spilt; 
But his stint with Esquire 
Made him lose all desire 
For magazines that need be rebuilt. 


When it comes to illustrative styling, 
His work is always bequiling; 
He has clients galore 
Who want more and more— 
No wonder that Milton is smi ling. 


Though Glaser is long past his prime 
As underground gourmet sublime; 
He keeps sniffing the cork 
Though he gave up New York 
And now eats above ground all the time. 


CC SSSSEEY 


A famous A.D. named Gene 
Whose work, to be believed, must be seen 
Cooked up for New Yorker 
A campaign that's a corker— 

His perception’s exceedingly keen. 


Federicos consistently seeking 
New ways, typographically speaking; 
His competitors feel 
Hes a bit of aheel— 
For the most, from each word, he is eking. 


Gene's clothes have a no object price, 
Not any old rag will suffice; 
A Times fashion story 
Shows the guy in his glory— 
APR. device that’s quite nice. 


———————————— NT 
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GEORGE L 


When it's esthetic perfection you seek, 
It'S prudent to look to the Greek: 
According to Lois, 

It's time that he show us 
The earth shall inherit the meek, 


George Lois, though basically shy, 
Gets kicks out of guys he can fry; 
He believes that a client 
Should always be pliant— 

Or else it’s“hello”and “goodbye” 


A new book that Lois has written 
_ Uses four-letter words that are fittin’; 
You'll find it quite charming 
Completely disarming— 
For George, after all, is a kitten. 
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An avid alphabetical freak 
| Herb likes to take type that's oblique; 
And fill up the oS 
With buttons and bows— 
Or whatever makes sense out of Greek. 


In school where they go by the book 
His passion for 05 was mistook; 
Words like fool, stool,and spool 
Had caused him to drool— 
So they thought he was some kind of kook. 


Although o's are the name of his game 
There never ever were 0's in his name; 
For this only regret 
Which shall remain ever stet— 
He has his father and mother to blame. 


CIPEPINELES: 


A designer whose talents are vast, 
Cipe got to the top very fast; 
At Vogue she was fired, 
At Seventeen was rehired— 
Alas! Your hard luck, Condé Nast. 


Ma-a-a-ahvelous, her favorite word 
Emanates from her mouth like a bird; 
- Fa-a-a-a-abulous, too 
Another word she can coo— 
To be believed, these words: must be heard. 


Pineles,a name we can't rhyme 
Is bandied about all the time; 
By both student and pro 
And others who know 
That Cipe hasn't yet reached her prime. 
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Henry Wolfis a versatile guy 
Two trades he does easily ply; 
The photos he shoots 
Are based on his roots— 
In design, where his talent's sky high. 


He shoots fabulous females galore 
Which for Henry is never a bore; 
He loves making pictures 
: Of femmes and their fixtures— 
He says: “This is a chore | adore’ 


Henry's as wry as he's spry 
With a wit that’s exceedingly dry; 
Of manner disarming 
His bon mots are charming— 

A Wolf, like a fox, he is sly. 


NT 


>t ‘ durnig the pro- > 
~ COocGUue 0} we eR’sS ic~ 
Ra Sieger oa read Seuarhide hs 
emerge FRom them cave. they ex-”. 
has earned *, 


> che palpi sicoats| his 
ask gouncie or vher nage 
26 RMN, Nac ivises. 
drummhidde, 
d COFOR. 


OFFERT. 
maken her poreeee 


pets Hews FRom her sscer-wat- 
chat woron has warned the tod that them doom 15 seaz- 
ed utess ORuan. tnide yietds the mip co the Rhmemandens. whe 


M ® SHE Rep Mace ere CROCE FIGES OFT ny Common cvsienis Leas S oad 
E ER ORF 1c I 
Uu 10 e€ a ou aw ] Ya er Thows-caee Isha Op ss es mus uAhiide Ustcays coed SwaRns 
up detrhtedky 2cesesec0eses eopeeescsarecs0ceeceeverosece 
Srunuhiide-sierpried! sI6GPRIed RetuRNTHE? he sounds ms 
cath uplup co mee hrm!nyto the arms of ny God! (she hurries 
WN the utmost Rapoure vo the ecdtte of the Rock james OF 
Fire FLare up, our op whch sep eRe sprnags O10 or 
i ifi MWWow duns oneyyeom dosew Here eiod eee TT 
j 1 RIS OV FR! WIC ERIC Wi nahis 
n this omnific world of ours, there seems to be no end of nonconformists. a d 


head the tarihem which des hate ms pace, cavmy, 


sees . _ oun nS EYeS ES ECU Ra Le 
This is not by any means because they have deliberately set out to be so. "Yionced & wary Lome -scesvadecesceshcseeureasee- 
in poi ian di at po a eS ee ae 
Case in point. U&Ic design director Herb Lubalin—self-deprecating in “high species cn assumed doobor vance) orn 
every way—is nonetheless one of the better-known nonconform ists, not the “Glatt (eecimbetny Viocareayywhow eg 
2 © . . . . . . moan who has undervcaken IO ISROSORV\ 
least of the visible symptoms being that he is sinistral. That is to say, he is “heberied:cromenae seicdye pong whe woes, 


left-handed “Grantandde- Chonrrpiocya mousey hes, 


mounted chis Rock! on care has swooy 


. 7 * * r dow GO VEGRME TO pieces!) mo arc 
Now this doesn’t sound much like your ordinary attention-grabber. Yet, sooner rom Ber ticeer erste ieee” 
or later, some curious stranger is bound to ask, “Who's the wise guy passing off Commie prance ean crpenchate asd 


H . ” bunther 1s the nome oF: the herovo 
all this left-handed stuff as graphic art? ‘Seannaipede-tms despane) woceny eae: 


If approached personally, back to the wall, Herb then nimbly retreats to his Signs ee ee ee 


Slatathad disencstlgecooooccosoaey 
famed mumbled defense—incomprehensible in most languages—that every ROG anid dharwe ecgren inp Ens te 


Rock ond draws Nearerjihyht 15.2 


nae : f ; ; : Sewoedded tome roocesccoasenc: 
is different and has hisown signs of specialty and please excuse him while he 


Srunnhitde-(chreacenn. ONT - 


Mycher RM aero 
gets back to work. poenchis yi compe? 
Not that he stands alone. Although left-handed people are distinctly in the 


shietad: 
minority, there were and are a fistful of very famous folk so gifted, or afflicted, as 
the case may be. 


Harpo Marx, for example, was left-handed, Charlie Chaplin was left-handed. As me Oe 


brmsetp oy her; Ghey sururcte, 


n . a she sears hersetp pree,péees 
were Judy,Garland, Leonardo da Vinci, and Cole Porter. Add Babe Ruth, Kim Novak, chad covets Gere a beng. ds he 


her agams, she escapes, 


‘ ] > hey surur 
and George II of England. Harry Truman was so constructed. To turn to the present, § peseres hen sy 


there are such as Rod Laver, Paul McCartney, Rex Harrison, and Julio Vega. . : 
Julio Vega? CH § he deus her 


snak trmpéy or he stone Sseuct 
TH PRONG oF Che omve) 1m you're 


Not so well known, granted, as the numerous counterparts mentioned, but a mia, oeunismnidesunenens ies 


CURE WIFE “TRON Me your Cave 
owunrhide -(gazns F Syscu 


not-insignificant example nonetheless. Julio Vega calls himself the “Southpaw SELES 
Calligrapher,’ and his succinct analysis of what it’s like to go through life lefty eucan 


cave lee PEOOPPEDT? OBOOIE IE 


NerpRied-(drawny his ord -n his HoamUR 


isa fair enough statement of how it is. Accord ing to Vega: Tie wees eae Kase Ee 
dSrotho PoRace me PRom 


“It isn’t easy and it isn’t hard. It just means learning how to do things differently— mrs bevdeliaeenoceees™ 
sideways. 


“Western writing wasn’t exactly invented for the left-handed person. The basic 


wa the scooud act oF Wagier's cmstaas und sotde, queer: 1solde 15 
s te or kenrs maxk na 
adde omvedes hon boven, 
RAMIS TORCH, arid Whert 
a2 FO Come vO the 
he Sezievres Ghat 


quicken 
stanads 
thes 


(rushes m1) sotdel beloved! 
(teapms towards hrm) 
riscom! Setoved ! (ns co 
Passionace embrace 
they move dowristase) 
are pyournme? 
wich me once more? 
dare yhotd you? 
can 1 devieve tt? 
av tasty! ac tase} 
On my dREast! 
TG Ready yourpfeed? 
ST your see? 
these your eyes? 
this your mouth? 
here your hamid? 
there your hear? 
48 161?18 To you? 
you cLasped m1 my arms? 
15101? 1STG you? Ho wWZusion? 
Not ce dream? ohearv’s Roppture,o 
sweet,most sudbtme, botdest,oviess, 
most dcessed joy! 
withoud equat) 
overplownas! 
Repteve with joy! 
everiat! 
eternal! 
Hever Grecmvoprlyever 
yet known! 
dsousddessty cod 
and sudtme! ; 
joyous exutcmy! 
ddisspud dete c! 
heaven high socerms Seyond the— 
worcd!my triscony sotde mme! 
mie cord yours! ever,ever,ever one! 


THIS ARTICLE WAS SET IN ITC BENGUIAT CONDENSED 


46 


problem—how to write from the left side of the page to the right (without 
dragging your hand across what you just wrote )—was something | had to deat 
with long before | ever tried calligraphy. First | had to grapple with penmanship. 

“Probably like most left-handers, when | write from left to right, half the time 
| don’t get to see what I'm writing, Or worse, | tend to smear whatever it is I’ve just 
written, And trying to twist my hand into a position above or below the letters 
is both unnatural and uncomfortable. 

“Way back in elementary school—where left-handed anything was greatly 
discouraged—I found | could somehow cope with things by turning the paper 
sideways and writing at a full 90 degrees. From the top of the page to the bottom, 
it not only kept the lettering clean, but I was actually able to see what | was doing. 

“Clearly, adapting this method to calligraphy is not simply a matter of turning 
the page and using a left-handed nib. It's more like learning to do everything 
differently—learning how to see letter forms at a 90-degree angle and translating 
that onto paper. Vertical strokes become horizontal and vice versa. 


EXCERPTED FROM AST ONE OF <LAVDIO MONTEVERDI'S 


[L RITORNO 


PVLISSE 
IN PATRIA. 


PENELOPE Is IN THE ROYAL PALACE SME Is SADDEN BY 
THE FACT THAT HER HVSBAND HAS FAILED TO RETVRH 

HOME FROM HIS Lon APVENTVROVS JOVRNEY. SHE EX- 
PRESSES HER GRIEF IN THE FOLLOWING PASSAGES. 


SORROW ANP TROVBLE NEVER END FOR ME, MISERABLE 
QVEEN! THE AWAITED ONE DOES NOT RETVRN AND THE 
YEARS PASS BY, THE TIME OF TORMENT (SALA%, TOO 
LONGTIME 1s LAME FOR WHOEVER bIVES IN ANGWISH 
MOST FALSE HOPE, HOPES NOLONGER GREEN BVT 
HOARY, YOV NO LONSER PRO. 4EALING 
TO THE Obb PAIN. TWO DECADES HAVE P, 

THE DAY WHEN) THROVGH THE ABPY<TION, THE PROVD 
TROJAN PLYNGED His IkLVSTRIOVS HOMELAND (NTO RVIM 
TROY BVRNED RIGHTLY, FOR IMPVRE LOVE, WHICH 15.4 
<RIME OF FIRE, I PVRGED BY FIRE, BVT MOST VNRIGHT= 
LY WHILE INNO< ENT, | AM <ONDEMNED TO SVFFER THE 
PVIVISHM ENT OF OTHERS, SHREWD, WISE OD YSSEVS, 
WHO BOASTS OF F HIN® ALVETERY, YOV $HAR~ 
PEN YOVR WEAPONS AND FAN THE FLAMES TO A~ 
VENSE THEMISDEEDS OFA FAITHIESS GREEK WOMAN, 
ANDAT THE 3AME TIME FEAVE YOVR<HASTE WIFE A= 
MONS HOSTIVE RIVALS, HER HONOR, PERHAPS HER WIFE 
AT STAKE EVERY DEPARTVRE LONGINGLY AWAITS A RE- 
TVRN, YOV ALONE HAVE LOST YOVR DAY OF RETURNING, 


is THERE NO ALTERNATION IM MY FATE? bib FORTVINE PERHAPS 


“As for instance: 
“While the minuscule letter'm’ consists of three downward strokes, | perceive Chae ste (ver wsteg WNL FOR TaToNAY NEA, 
it as made up of three horizontal strokes. Bizarre? De pends on whether or not Sneks le aren emus or emancenc A 
you're left-handed. The italic letter’o, asa second for instance, is a sloped verti- Pirie Richa toler ty dreary 
cal ellipse, which I see asa tilted horizontal ellipse. Bir cv oni PATE Tus NYOURDETENE /TACESZVE | 
“All of which, of course, can get more than a bit confusing and downright 
frustrating when first learning the art of calligraphy. In the beginning, writing 
the way | do was somewhat difficult but, after a while—as with everything else— Down Hewe ran AWAY FROM His ORIN BEARS 
you come to take it for granted, Fortunately, | was lucky enough to have a teacher Kanter govonery ov atone MAE Maze HE 
like Don Kunz whose patience, guidance, and experience got me th rough, Se ae 
Right now, lam working at a Ruse calligraphic project illustrating vari- Cie ob bi “hs, 0.04 i} | 
ous opera librettos from which the pieces on these pages were selected. dobod 1600800 O48 she 
While looking over Julio's work, which we find completely fascinating, you DEES ameeaDeersiaey 
might give final thought to a few more famous people who are “lefty”: Reggie 
Jackson, Betty Grable, Jimmy Connors, Jack the Rippet, and Gerald Ford. 
A famous writer once put it down forall time: “The left hand isthe dreamer’ 
It apparently is. 


<ALM RETVRNS OVER THE SEA, THE 2EPHYR RETVRNS OVER 
THE MEADOW, THE DAWN MEANWHILE SWEETLY INVITES 
THE $VN TC A RETVRN OF THE DAY WHICH HAD DEPARTED, 
THE WATERS RETVRN TO THE EARTH, THI NES RE- 

TVRM TO THE <ENTER, AND WITH SLIDING 

RIVER RETVRNS TO THE OSEAN. MAN, Wr 

DOWN HERE FAR AWAY FROM His ORISINZ BEARS A 


AVS MOTHING, BYT LOO! 
 FOVL Alb bis 


PREAR PROM THE 
N ENTE 


WE! FATHER 1S CONE, SHOVELFED AWAY INTO His <Olb ¢RAVE 
i AVE yoy HOT TH NETH 


1» BLOOL RAN OVER 
THE <OWAPP TOD 
SHOVEDERS, b+ a EAL FIRST, YOVR 

RAILING BEHIND, YOV EYES, MW q KEP BACK INTO THE 
$0 Wikb YOV <OME AG 

Abb AT ONCE, WITH BOTH EYE: 

ROVND YOVR BROW, FED FROM THE 

FATHER! | WANT TO SEE YOV, DON'T LEAVE ME 

bib YESTERDAY, SOV! YOVRS ELF TO ME, MIKE A SH. 

WAtL! FATHER! 


aA S 
MVPRDERERS, AND 
bk POV OVT OF THEM AND !M ¥OS 


\AT LICKED YOVR FEET, THAT HYNTED WITH 1 
Vv, AMD 


Soe aes su 


Wil DANKE ARQVNG ¥0' 

RAISE MIT KNEES HIGH, AND THEY WHO SEE ME DAT 

AFAR THEY SEE Ok DOW DANCING, THEY With SAX 
‘A MAGHIFICENT FEAST HAS BEEN ARRANGED BY HIS PLES! 


RE IEA HAPPY MAN WHO HAS <HILLREN TO DANKE ROVND HIS SRAVE 3¥ 
ROYAL bANZES OF TRIVAAPH! ASAMEMNON! AGAMEMNOM! 
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ASHER ME 


AGAINST THE INVASING FORCES OF ETON A, 
CF AMONASRO, KING OF FTHIOMA. § 
ANDMAS BEEN ENSEAVED, IN THIS 


NE THE 
G. ORNATE BR) 


EXCERPT (ROM ACT IP SSENED OF OSEPE VERDI'S ATA 


SHEN HAS ASSEN SINCE RANAMNES 1 NT N 
DEATH TOR TREASON. RADAANES 1S ADOUNO EGYSTIAN WARRIOR WHOIS Fl 


5. THEAIPPER LEVEL SHOWS THE INTERIOR OF THE TEANPLE OF VWLCAN IN] 
NEN IN HOHT. THE LOWER LEVE 
ISLEDYNSINE THE VAULT. A STONE NOOR CLOSES REMIND HIAL HE {SLEPT ALONE 


IAS TRIES ANS SENTENCED 
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HTING 
HE ISIN LOVE WITH AINA. DAVGHTER 


HAS BEEN LENINTO CAPTIVITY BY THE EOP TIANS 


AGE 1S MVIDSEN INTO TWO HORIZONTAL 
EAAPH?S - 
A DARK, GLOOMY VAMILT, 


{STONE HAS CLOSED UPON ME... 
AY TOMS. THE LIGHT OF SAY’ 
AIN SHALL 1 SEFAIDA, 
ONE 1 LOVE, 


OF ANLAIN THE Floy YOUR YOUTH TO 
TLY FROM LIE? HEAVEN CREATE TOW 
FOR LOVE, AND! AAA KILUING YOU THROUGH 
LOVING YOU! NOYOV SHALL NOT MEN] 
HAVE LOVED YOU TOO AMISH! YOU ARE 
FAITIFYL! 
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‘Hecerpt fron Act 1 Scene 3 
of Gawtane ‘rooniegtys's 


Lelisir Damour 


oars) ‘Gite 
Pig! oak tis 3 Bi 
ae eed eet : 
Dub ctu tikes place pais vila 
Adena, ix. wealthy « nicl Grcarsethen, 
pie pi iin ion: ad eh pel ey 
poweath a shale tree on. the spits estate 
From a stance Nivevorses a young villager, 
watcher the bucolic scene) te iaatemts that 
fie has nothing to offer Adina bat has 
love: Tha pestsarets Urges their mistress 
word thine a story how ristun s0ften~ 
the heart of Laolide with sma I 
tignt Ni sooner fins she dome ao than the 
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iy ‘trp bs soldier's concert trrneses 
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Adina Give up lovinig me. Flee, 
Nemominit-Oh, dear Adina, F cane. 
Adina You-con't >And why mot? 
hig Whey? 
Nemorina why mat | Why net # 
Ash the strom Why he youst 
anecraneer From the til where he be 
Buse sae 
Pe ’ 
delat yout kee 
bya power he carmat oxplaun 
Adenia And you wart: 
Mirnarino- “ta due like fins, 
Bub to dies pursuing yon 
Adina love another. you can do that: 
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The Comp/Edit. 


At Graph Expo, Varityper announced a phototypesetting breakthrough. Dry 
type. Our new Dryex process gives you high quality type without any chemical 
processing. So you can set it up anywhere in your Office. 


Best of all, Dryex isn't limited to one or two machines. It's available on all new 
Comp/Set and Comp/Edit phototypesetters. And it can be installed on all 
Comp/Edit and most existing Comp/Set units. That's part of our program to 
make sure you aren't faced with machine obsolescence. 


Only Varityper gives you the ability to interchange wet or dry processing in the 
same machine. 


New Comp/Set capabilities. We've also added power to our Comp/Set 
500 series. The new Comp/Set II software options give you: (1) Up to 12,000 
character scrolling for faster editing. (2) Foreground/background operation so 
you can use the keyboard to enter one job while the machine is setting another 
job. (3) Our 16 inch reverse leading option enables youto set multi-column jobs 
in one piece, eliminating time-consuming paste-up. 


Comp/Set is a registered trademark 

and AMtext and Comp/Edit are trademarks 
of AM International, Inc. 

© 1979 AM International, Inc. 


NN 


Dry type is only one way we've improved our line. 


And we've improved our Comp/Set 3500 and 4500 series by offering an 
optional 70 pica line length. That's more than1 1 inches.Soyoucan set mostfull 
page jobs, even financial reports, in one piece. 


Word processing connection. All Comp/Set and Comp/Edit machines 
with a floppy disk unit can accept input directly from our AMtext word pro- 
cessors, without any expensive hardware. So you can go from secretarial 
typing to typeset copy without re-keyboarding. 


Allourmachines are backed by the largest service force in the industry. So you 
get service when you need it, wherever you're located. If you're considering in- 
house type (and if you're not, you should be) talk to us. No one is doing more to 
make in-house typesetting easy. 


For more information on our systems write to: AM Varityper, 11 Mt. Pleasant 
Avenue, East Hanover, N.J. 07936. Or call toll-free (800) 631-81 34, except 
Alaska and Hawaii. In New Jersey, (201) 887-8000, extension 666. 


Al Marityper 


the Informationists. 


SKILLS FOR HIRE* 


Mountain climbing perspective which 
suits poster or public information signage 
by Advertising Design student John 

Revez of the Colorado Institute of Art. 
Design School students concentrate on 

the commercial applications of their work. 


NEWSLETTER 


TOP GRAPHIC 
TALENTS VISIT 
DESIGN SCHOOLS 


NEW YORK — The Design Schools 
Information Offices, based in the “Big 
Apple,” arranged for visits from a number 
of top-of-the-league pros this past 
summer. Seymour Chwast held a work- 
shop at the Fort Lauderdale institute and 
was commissioned to do a poster for 

the school. At the Colorado campus, 
Franklin McMahon showed students his 
illustrated film reportage, while Ogilvy & 
Mather’s Robert S. Smith, at the Atlanta 
school, talked about agency life and art 
direction. Pittsburgh students spent two 
days with New York Times/Playboy 
illustrator Brad Holland. These are but a 
few of the “pros” who spent summer days 
at The Design Schools. 


EDUCATION DIRECTORS MEET AT ASPEN 


ASPEN—Each of the five Design Schools 
sent its director of education to this year’s 
week-long International Design 
Conference. Following the conference, 
these directors and other administrators 
conducted an intensive, three-day 


curriculum planning meeting. Discussions 
involved higher standards in design 
education. Sitting in on the meeting with 
ideas and guidance were Milton Glaser, 
Jack Roberts and Jivan Tabibian — all 
board members of the Aspen conference. 
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TAREYTON MAN FINDS HE’D RATHER SWITCH. 


NEW YORK — The “glamour of 
advertising” always attracted Laird Miller, 
a graduate of the Art Institute of — 
Pittsburgh, and he was determined to 
reach the Madison Avenue mainstream 
with a minimum of way stops. He did. 
After a stint with a small Atlanta agency 
that had a piece of the Coke account, 
Laird leapfrogged all the way to New York 
City and the Daniel & Charles agency. 
There, he was assistant art director on the 
Tareyton account — working on layouts 


and typefaces, and at photography 
sessions with the likes of Bert Stern and 
‘Les Underhill. But, unlike the typical 
“Tareytoner,” Laird discovered he’d rather 
switch — to Tatham-Laird (no relation) & 
Kudner, where he’s art director on Medley 
magazine. Laird-credits his rapid rise in 
part to his Design School training and 
counseling. “The Institute set me up with 
some good interviews,” he says. “A lot of 
guys my age are still sweating it out in the 
mail room, waiting for that first break.” 


ERRATUM: In the last issue, this page incorrectly credited Ken Trout with the creation of 
the MORE cigarette package design. The creator of the MORE package was Alvin H. 


Art Institute of Atlanta 

Art Institute of Fort Lauderdale 
Art Institute of Houston 

Art Institute of Pittsburgh 
Colorado Institute of Art 


on 
pes Is 


A series of programs and seminars featuring noted designers, artists and 
filmmakers will be given at intervals in key American cities. Sponsored by 
The Design Schools and local art directors clubs, the programs will be 
announced by mail in various local areas. Watch for your invitation. 


The Design Schools Graduates have had 24 months of intensive, specialized preparation 
in a variety of skills, including: advertising design, typography, photography, illustration, 
drawing, perspective, lettering, airbrush, package design, multi-media, animation, mecha- 
nicals, pre-separation and many others. They are prepared to work productively for you. 


Schechter, President of The Schechter Group, Inc. We regret this inaccuracy and any 
inconvenience it may have caused, , 
SS SS A A A A SY GD DO SS SD OD YD SY HO SO 


Edward A. Hamilton, Design Director 9 
The Design Schools 

Pan Am Building, Suite 256, East Mezzanine 

200 Park Avenue 

New York, N.Y. 10017 


I would like to know more about The Design Schools graduates. 0 
I don't have immediate need, but please keep me advised. 0 
Include me on your invitation list for seminars and programs. [1 


Name: Position: 
Company Phone: {—)'.. —__ 
Address City: State ___ Zip: 


Skills of special interest to me: 


Compucrapuic Has ADDED A 
NEw LEVEL OF SOPHISTICATION 
to typography with the devel- 
opment of the UltraFont. 
Now for the first time ever, 
Compugraphic can offer you 
a full range of ligatures, true 
cut small capitals, old style fig- 
ures, floating foreign accents, 
commonly used international 
characters, and a fitted num- 
ber 1, all easily accessible ona 
single filmstrip. . 


What does the combination of 
these features mean to you, 
the type specifier? 


With this innovative tool, your 
Compugraphic typographer 
can offer you the highest cali- 
ber typography and save you 
time & money by eliminating 
costly cut-ins and minimizing 
the non-productive operations 
that add to job costs. Your oc- 
casional needs for foreign ac- 
cents, complex fractions and 
technical settings are quickly 


and easily met with UltraFont. 


This message was composed 
on an EditWriter 7500 with 
several typefaces available 
from the UltraFont library 
including Garth Graphic, ITC 
Souvenir, English Times, 
Century Old Style, Goudy 
Old Style, Helios II, Stymie 
and Paladium. 


For a FREE booklet showing 
UltraFont typeface availa- 
bility please write to: 
Compugraphic Corporation 
Type Marketing . 
66 Concord Street. 
Wilmington, MA 01887 


ompugraphic's 
Will Make Your 


TRUE CuT 
SMALL CapPITALS 


True cut small capitals are ide- 
ally suited for business cards, 
to accent the beginning para- 
graphs in book composition, 
to high-light brand names in 
text and advertising copy, and 
to bring out the most impor- 
tant features in every kind 

of composition. 


_—— SS 


ABCDEFGHIJKLMNOPQRSTUVWXYZ& 


LANGUAGE IS THE AMBER in 
which a million subtle and 
precious thoughts are safely 
embodied and preserved... 


MANAGEMENT BACKGROUND 
JOHN R. LEE 
President of Engineering 


Mr. Lee joined the company 
in 1964... 


Pau W. Joy 

President of Finance 

Mr. Joy has been with the 
company since 1961... 


Floating 
Accents 
and Foreign Language 
Characters 


The floating accents, a dotless 
“1” and punctuation marks 
for the most frequently used 
foreign languages are includ- 
ed for occasional foreign 
language material or when 
foreign language material is 
interspersed with English 
language text settings. 


AadAdAaAaAacBi€j 4«» 


«La société provencale a la fin 
du moyen age...» 


Antologia de poesia espafiola... 


Gemiitlichkeit, frohliche 


Musik, ein lustiges Spafichen... 


in the 


WwW, 


Ligatures 

Compugraphic provides a 
full set of the most frequent- 
ly used ligatures today: these 
time and space saving com- 
bination letterforms improve 
legibility and are an indica- 
tion of quality typesetting. 


ff fi fh fi fi 


“The first consideration for the 
making of a flawless soufflé 
with minimum of effort ts the 
efficient organization of your 
recipe file.” 


New UltraFont 
Copy Stand Out 
Crowd. 


Old Style Numbers 


The small caps complement con- 
tains a set of old style numbers. 

The numbers are designed with 

ascenders and descenders. Their 

use creates an even tone within 

text composition. 


1234567890 


RESTFULL INNS 

anywhere in the country and all 
over the world. In major cities 
and many resorts. Call toll-free 
1-800-123-4567 or contact your 
travel agent. The professional 
answer to all of your leisure 
needs—RESTFULL INNs. 


Fractions 


A full complement of the 
nine most common frac- 
tions in roman, italic and 
bold weights are another 
time saving function. 


Ve Ve Ve Ve Vs 2/3 Vo V4 %/ 


Roman Fractions: 

34 cup flour 

Ya Cup sugar 

2/, cup butter 

Ys cup light rum 

¥s tbsp. salt 

Ye tsp. baking powder 
2/s Cup ground nuts 
Ye.Cup Sesame seeds 
7% tsp. poppy seeds 


Italic Fractions: 


Combine ’% the sugar with 
%/ cup of flour in 2% quart 
baking dish. Add % cup... 


compugraphic 


Superior and 
Inferior Numbers 


Superior and Inferior num- 
bers are included in the com- 
plement for use in footnotes, 
specialty advertising, and 
technical material. A piece 
fraction bar is included to al- 
low the construction of frac- 
tions and values not already 
available. 


1234567890) 9 4 4567890 


Fractions: 

Fractions like 1%4 and %2 are 
now easy to construct... 
Formulae: 

H20_ 


Footnotes: 
Quotations from poetry are | 
usually centered on the page 
and set line for line. } 


Fitted Number 1 


The fitted number 1 in roman, 
italic, bold and bold italic com- 
plements eliminates the wide 
character spacing common to 
tabular composition. 


se 

Fitted Tabular 
81915 81915 
43121 43121 
98516 98516 
61194 61194 
50216 50216 
11915 ~ 11915 
Fitted 


In 1914, Goudy completed his 
116th type design... 
Tabular 


In 1914, Goudy completed his 
116th type design... 


Compugraphic Corporation, 80 Industrial Way, Wilmington, Massachusetts 01887 Telephone (617)944-6555 
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THE ODDS ONJUST 
TYPESET TER BECOMING 


R OF THE 


KENTUCKY DERBY: 


The odds on the average basset hound making it into the 
winners circle at the Kentucky Derby are astronomical. 

But the odds on the average aes making it into the Advertising 
Typographers Association arent muc better. 

In fact with over 10,000 typesetters in the world, only 56 are ATA members 
today, So the odds are about 200 to I. 

That's because, in order to become an ATA member, a typographer must 
meet an exceptionally high set of standards that include typesetting technology, 
work quality and business ethics. 

OF course, that doesn't mean working with someone who isnt an ATA 
member will necessarily give you poor results. It just means that youll be betting 
on a long shot fo win. | : 

The ATA. We set standards for the people who set type. 


. , INC.; RAPH, INC. 
NEWARK, NEW JERSEY ARROW TYPOGRAPHERS NEW ORLEANS, LOUISIANA GREATER TYPOGRAPHIC SERVICE, INC. NEW YORK, NEW YORK ADVERTISING AGENCIES/HEADLINERS, FRANKLIN TYPOGRAPHERS, INC.; ROYAL COMPOSING ROOM, INC.; 
TRI-ARTS PRESS, INC.; TYPOGRAPHICS COMMUNICATIONS, INC.; VOLK & HUXLEY, INC. ORANGE, CALIFORNIA DELINE-O-TYPE, INC. PHILADELPHIA, PENNSYLVANIA ARMSTRONG, INC.; TYPOGRAPHIC SERVICE, INC. < 
PHO , 


, 1 , INC. 
ROCHESTER, NEW YORK ROCHESTER MONO/HEADLINERS SAN FRANCISCO, CALIFORNIA TIMELY TYPOGRAPHY SEATTLE, WASHINGTON THOMAS & KENNEDY TYPOGRAPHERS, INC. ST. LOUIS, MISSOURI MASTER TYPOGRAPHERS, INC. 
SYRACUSE, NEW YORK DIX TYPESETTING CO., INC. TAMPA, FLORIDA CENTURY TYPOGRAPHERS MONTREAL, CANADA McLEAN BROTHERS, LTD. TORONTO, Ie COOPER & BEATTY, LTD. 
wi B 
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A New Face 
in the Crowd: 
Garth Graphic 


Tue INTRODUCTION OF GARTH GRAPHIC REPRESENTS ANOTH- Garth Graphic WITH SMALL CAPS 
er milestone in Compugraphic’s short history. With a library : ; 

of standard typefaces well established, close to 1000 text & Garth - Jug ee Id 
display typefaces in all, the company is at the forefront of Gart Grap 5 Bo ; 
typographic developments. Compugraphic will now direct its Garth Graphic Bold Italic 


resources toward establishing new standards of excellence in Garth Graphic Extrabold 


modern typography. Garth Graphic is a new family of type- : 
faces designed exclusively for Compugraphic Corporation at our Garth Graphic Condensed 


facility by designers Renée LeWinter and Constance Blanchard. Garth Graphic Bold Condensed 
Named for William W. Garth, Jr., co-founder of the Compugraphic | 
Corporation, the Garth Graphic family is a great tribute to his role 
as a pioneer in the | 
phototypesetting in- 
dustry. It's superb legibility, 
medium weight, and even 
shading combine to make 
Garth Graphic adaptable 
to many uses. For a free 
twenty-four page spec- 
imen booklet on this 
family of typefaces, 


write to: 
Compugraphic Corp. 
dype Marketing, 

66 Concord St. 
Wilmington, 

MA 01887 
Tel: (617) 
944-6555 


compugraphic 
Compugraphic Corporation, 
Wilmington, Massachusetts 01887 


Why some peop 


le have been delighted 


to pay $60 for books they can’t even read. 


Since they were first introduced in 1972, 
we've distributed thousands of sets of Ryder 


ooks. 

Hundreds of these have gone to places 
where they can’t even be read. Places like Japan, 
India, and Czechoslovakia. 

Why would someone in Japan be willing 
to pay a whopping $60 for books full of alphabets 
he can’t even understand? 

Probably because in the years since 1972, 
the two-volume set of Ryder type books has 
become something of a classic for people in the 
graphic arts. 

Not just because the books contain over 
2500 photo display faces. 

And not just because they now contain 
over 200 text faces. 

But probably because of the way all this 
typography has been presented. 


| 


Display faces are shown large in full 
alphabets with caps, lower case, figures, and all 
punctuation. 

All text sizes from 4 to 36 point are 
shown set in four and five line paragraphs using 
identical copy for exact visual comparisons. 

All photo text faces are shown in 10 point 
settings using normal, minus 4, and minus 1 
letterspacing. 

There’s even information on spacing, 
enlarging, modifying, ordering, and saving money 
on type 


you have to do is fill out this cou 
and then fill out a check for $60. 


sedApepAy 


hope you'll use 


Display _ Text 


sodApepAy 


~ 
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We know you'll enjoy the books. And we 


em. Even if you can’t read them. 
Please send me ___ sets of the 2-volume 

Ryde books with the current supplements 
A,B,and C and register me for all future 
supplements. 

Enclosed please find 1 check 0 money order 
for $ ($60.00 per set). 


Name 
Title 
Company. 
Street. 
City, State, Zip 
il to: 
efTypes, 500 N. Dearborn, Chicago, Ill. 60610. 
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Another New Face. 
in the Crowd: 
ITC Benquiat Gothic 


ITC Benguiat Gothic 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Heavy 

Heavy Italic 


Designer, 

Ed Benduiat has 

taken the basic design 

traits from his popular ITC 

Benguiat and combined them 

with round serifless stroke end- 

ings to create a very different family 
of typefaces—ITC Benquiat Gothic. 
These eight innovative type designs 
are available right now from your local 
Compugraphic Typographer. 


compugraphic 
Compugraphic Corporation, 
Wilmington, Massachusetts 01887 


Bookman™ 


kursiv fett 


Bauhaus ™ 


demi 
demi-gras 


Century™ 


book italic 
italique romain labeur 


Flyer 


Avant Garde Gothic® “er wae Eras® - 
Avant Garde Gothic™ Fee Caslon Buch cw: Eras™ 

Avant Garde Gothic ee “  Caslon Buch | aw Eras™ 

Avant Garde Gothic... + Caslon Buch wa ° Fenice : 
Avant Garde Gothic i": Century modi Fenice 

Bauhaus ™ "* Century™ cms Fenice ‘ 
Bauhaus ™ “= Century™ Flyer 


schn 
bold conde 
étroi 


itaique demi-gras 


Bauhaus S “= Century™ auc EUNTUPS _f 
Berthold Sey “a: Century Old Style wae = PUUra ota gece 
Berthold Serpt ne Cheltenham™ cones Amnsterdamer Gaanioa 2 
Bengquiat™ mcs Cheltenham™ “ Garamond™ | 
Benquiat™ va Cheltenham™ onus Garamond™ ai 
Benguiat™  Cheltenham™ ave Garamon 

Benguiat ™ monte: ~ City ; ‘= Garamond” 
Benguiat ™ cinta --Datye wae Garamond™ sa 
Benguiat™ wineais: City “Garamond ™ sou 
Bookman™ “= Clearface Gothic = Garamond™ a 
Bookman™ “s2 Clearface Gothic “ Garamond™ ‘ 
Bookman™ ents Clearface Gothic es ~~ Garamond oe 
Bookman ™ “ Concorde weve: Garamond aa 
Bookman™ aes =Eras® “ Garamond™ one 
Bookman™ mange  Efas® come” Garamond™ sth 
Bookman™ inet: §=6 Eras “a Garamond ™ peer 


\ Berthold-Schriftenbibliothek. 


Jedes Jahr weit iiber 100 neue und aktuelle 


Schriften. Bisher weit Uber 


1000 Schriften ab Lager lieferbar. 


‘Berthold type faces library. 


Over 100 new and up-to-date type faces ever) 
year. To date over 1000 type faces can be 


delivered ex stock. 


he 


jy 


57 


Garamond ™ ondtnctiaicees Murray G0 wn! Souvenir Gothic aoe 
Garamond ™ iota § = Loypl-Gaquisit Il Souvenir Gothic aes 
Garamond ™ eee QUOC? ws Souvenir Gothic Se 
saramond | Quorum™ wee Syntax ag 
Gill Sans ae Quorn “an Syntax a 
ull Sans wetcaees? Quorum™ ont Syntax ee 
Soudy a: Quorum™ = Syntax one 
Torley Old Style Romana “ Zapf Buch™ ae 
talia™ ents Sabon-Antiqua 2 Zapf Buch™ so 
talia™ i Sabon-Antiqua oe Zapf Buch™ sera 
talia™ wns’ Sabon os: Zapf Buch™ "a 
talian Old Style = Sorbonne a Zapf Buch™ mee 
talian Old Style Sorbonne “= Zapf Buch™ an 
emi-gras lemi-gras italique 
talian Old Style ou Sorbonne = ZapfBuch™ ii 
a bel @s romain es Sorbonne wi Zapf Buch es remy ta 
abel™ "vi Sorbonne ““geaeee Zapf Intern.© ma 
‘abel™ wnt Souvenir Gothic. me Zapf Intern.™ pe 
abel™ : Souvenir Gothic “a Zapf Intern.” ‘ae 
abel ™ “: Souvenir Gothic cic: Zapf Intern." i 

Ubalin Graph® ome 

Buch 

book 


ubalin Graph™ 


romain labeur 


ubalin Graph™ 


normal 
medium 
normal 


ubalin Graph™ 


halbfett 
demi-bold 
demi-gras 


ubalin Graph™ 


fett 
bold 
gras 


siothéque de caractéres Berthold. 

jaque année, plus de 100 caractéres nouveaux 

actuels. Jusqu’a présent, plus 
1000 caracteéres livrables au dépét. 


H. Berthold AG 


Mehringdamm 43, D-1000 Berlin 61 
Berthold of North America, Inc. 
Box 624, 610 Winters Avenue, Paramus, NJ 07652 


Schicken Sie mir kostenlos ein Schriftenverzeichnis aller Text-Schriften. 
Please send me a list of all text faces. 
Veuillez me faire parvenir, a titre gratuit, un catalogue de tous les caractéres pour textes. 


Schicken Sie mir kostenlos ein Schriftenverzeichnis afler Headline-Schriften. 
Please send me a list of all headline type faces free of charge. 
Veuillez me faire parvenir, a titre gratuit, un catalogue de tous les caractéres pour titres. 


Schicken Sie mir kostenlos Informationsmaterial Uber Berthold-Fotosatzgerate und -Systeme. 
Please send me complete documentation on Berthold fotocomposing machines and systems. 
Veuillez me faire parvenir, a titre gratuit, une documentation sur les appareils et systémes Berthold. 


Name und Anschrift/Name and address/Nom et adresse 


Headline: Machine (ITC) halbfett 


eee 
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CREATE OVER SS DIFFERENT KIN 


Discover all the graphic mar- 
vels you can produce in just 
minutes with Visual Graphics’ 
- “i remarkable Pos 
One 316 camera/ 
a processor. Every- 
"thing from simple 
enlarged or re- 
4 duced line stats 
ie and film trans- 
. parencies to all 
® sorts of sophis- 
ticated photo art effects. 
Mezzotints and 28 other line 
conversions. Screened ve- 
loxes. Slide enlargements. 
Dropouts. Reverses. Type 
_ modifications. And more. 
All produced in a single-step, 
with pushbutton ease, in 
normal room light. And at 
savings of up to 80% of what 
it would cost if you sent it out. 
Just as marvelous is the 
fact that you can select a Pos 


Ml 


My 


—=— 
— 


needs and price range. There's 
the Pos One 720 that makes 
reproductions in black & 
white and full color; and the 


both a stat 


OW Iv 


DS OF ARTWORK IN YOUR OFFICE 


camera and a processor for 
resin-coated phototypesetting 


that deliver 
press-ready 
offset plates, as 
well as stats and |i 
transparencies. 
If you'd like 
to learn more Z 
about our versatile line of day-. 
light camera/processors, and 
find out how inexpensive it 
would be to own or lease one, 
call or send in the coupon. 
We'll send you a free descrip- 
tive brochure—plus a com- 
plimentary copy of our award- 
winning, three-color, fully 
illustrated book “How to 


Create Striking FREE B 00K 


Reproduction Art 
with the Pos One 
System.” 


One model to suit your own Pos One 516 that’s 


Call Us Toll-Free 800-327-1813 


IN FLORIDA (305) 722-3000. IN CANADA (416) 533-2305. 


ee ees ae 


] VISUAL GRAPHICS ROBE ORAS ES | @ 
VGC Park, 5701 N.W. 94th Ave., — me es : 
® |Tamarac, FL 33321 —— oo 


aad 


Please send me more information on the Pos One [] 316 [_] 720 [_] 516 


Platemaker models, plus the free award-winning book. 


Please arrange a demonstration. 


Title 


Address 


State Zip 


| 
i 
| 
! 
| 
! Name 
1 
I 
1 
I 
I 
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* Materials only 


Built to 
bring you 


tne best of 


In the tradition of Swiss tech- 
nology and U.S. ingenuity that 
exemplifies Bobst Graphic Inc. 
phototypesetting equipment, 

we are pleased to announce the 
completion of our new 65,000- 
square-foot engineering, manu- 
facturing and assembly facility. 


Designed and built to meet our 
rapid growth and expected future 
expansion, this ultra-modern 
corporate headquarters is but 


Both 
-worids. 


another milestone in our commit- 
ment to the graphic arts industry 
we are dedicated to serve. 

We at Bobst Graphic are 
further dedicated to continue to 
provide only the finest in high- 
quality front-end terminals, 
phototypesetters and complete 
composition systems. 

When you buy Bobst you 
know it was built to be the best 
of both worlds. 


BOBST GRAPHIC INC. 
i} VARISYSTEMS DIVISION 


4300 Veterans Memorial Highway 
Bohemia, New York 11716 Tel. 516-737-0200 


-..the best of both worids 
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nstant Lettering 
at a Glance 


You can have a method for choosing your creative typography that is 
not only very efficient, but graphically appealing as well. The new 
Liberated Letter Wall Chart from Letraset. It's an up to date Instant 
Lettering chart with 394 type styles, from the classics to 

today’s most popular faces. 


This Chart is your reference for instantly locating type 
faces in the Letraset catalog. Your Letraset dealer has 
the Wall Chart in stock and is yours for the asking. 
And remember, when you want the best in 

creative typography it makes good design 

sense to use Instant Lettering by 

Letraset, the creative alternative. 


om 
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IN THIS LAST-SECOND, 
SHORT-HANDED, 
OVER-BUDGET, 
THIRD EXTENSION, 
2 A.M. BUSINESS, THERE’S 
A MACHINE THAT GIVES 

| BEAUTIFUL, BLESSED 
RELIEF | 


What looks for all the world like a type- 
writer is in fact an AlphaComp Word Com- 
poser or type setter so small it will fit on your 
secretary's cluttered desk. Right there between 
her best-seller and that squeaky panda some- 
body gave her. 

But AlphaComp not only looks like a 
typewriter keyboard, it works like one. In fact, 
nearly every function is automatically initiated 
at the touch of a button so your secretary can 
go to work composing sharp, clear type for 
your ads, brochures, publications, direct mail, 
everything. Immediately. 

That doesn’t mean just rag right, either. 
It means justified and centered copy, run- 
arounds, rag left, indents, you name it. In 
every font size between 6 and 24 points. 

What all this means is a whole new profit 
center for your agency or studio. You see, 
chances are your AlphaComp will pay for 
itself in about 6 months; after that all the low- 
; } Cost type you set, mark up and charge to your 

? clients is gravy. So you take a larger piece of 
‘ the profits from the whole job. 
AlphaComp also means time. Time to 
‘~ make that one last change your client called 
“ for. Time to compose razor sharp, perfectly 
spaced, perfectly i type every time, using a 
selection of fonts so inexpensive you can afford a 
whole font library. 
It means the ability to reset periodic jobs that keep 
coming back, at a fraction of the original time and cost. 
It means your own presentation and proposals will look 
as good as the ideas they communicate. 
It means a whole new way to bring peace to fussy art 
directors, harried production people and cost conscious 
accounting departments. 
Find out all about AlphaComp, the Word Com- 
poser. Send for a free brochure that tells exactly 
how AlphaComp will speed relief to your office. 


nee an men eet: 
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AlphaComp 
by Alphatype 


Alphatype Corporation * 
7711 N. Merrimac Avenue 

Niles, Illinois 60648 

(312) 965-8800 


Arrow Typographers Inc. 
2-14 Liberty Street, Newark, N.J. 07102 
Telephone (212) 571-0328/(201) 622-0111 


ae 
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At last! The phototypesetting system you’ve dreamed 
about at a price you can afford. 


It looks like a normal APS-5, but it’s so much more... 
The APS-5/C is our Commercial Package that will 
enable the commercial typographer to enter the 
world of CRT Phototypesetting at a surprisingly low 
cost! 


The APS-5/C includes the world-famous APS-5 CRT 
Phototypesetter, the leader in reliability and speed; 
your choice of a composition program; an “instant 
library” of 200 digitized fonts, selected by YOU and 
always on-line to your APS-5; dramatically reduced 
follow-up font prices... and more! 


The APS-5/C proves that not all dreams are on the 
other side of the rainbow. Ask us; we'll be happy to 
tell you more about the extraordinary savings in store 


for you. 
When it comes to Phototypesetting... 


Autologic leads the way. 


i) auTOLOGIC, INCORPORATED 


1050 Rancho Conejo Bivd., Newbury Park, California 91320 - (805) 498-9611 - (213) 889-7400 - TWX: 910-336-1541 
A Subsidiary of Volt Information Sciences, Inc. 


INTRODUCING THE LAST WORD 
IN HEADLINE TYPESETTERS. 


VISUAL GRAPHICS’ 
NEW TYPOSITOR 4000: 


IT SETS QUALITY TYPE 
JP TO 3 TIMES FASTER THAN 
ANY 2° FONT MACHINE- 
INCLUDING OUR OWN. 


You’ve heard of the Photo Typositors 
We introduced it over 20 years ago. Since 
hen it’s become the world standard for excel- 
ence in display typography. 

Now we’ve invented something even 
etter —the remarkable Typositor 4000. 

The Typositor 4000 is a unique photo- 
ypesetter that delivers headlines of unsur- 
yassed quality in sizes from 24 to 96 point. 
toperates in normal room light, has a bright- 
mage visual spacing system, and produces 
lisplay type quickly and economically. 

But that’s where any resemblance to 
yur 2” font machine ends. The “4000” will 
et your type in 2/3 less time—thanks to 
xclusive new VGC Microfont® masters, 
1utomatic focusing, push-button electronic 
xposure control, and high-speed random 
iccess character selection. 

Add solid state circuitry, precision 
oint-size indicator lights, digital word- 
pace readout, audible exposure signal, 
xtremely simple operation, and a : 
urprisingly low price. Then combine | 
t all with a library of the most popul 
aces, plus trim, contemporary, 
tyling, and you can see why » 
ve call the ‘Typositor 4000 a 
‘the last word in headline 
ypesetters.” 


New VGC Microfont shown 
in compact library binder. 


ro APPLIED FOR 


VISUAL GRAPHICS CORPORATION 
; > VGC Park, 5701 N.W. 94th Ave., Tamarac, Florida 33321 
. iT 
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Is the Typositor 4000 for you? Yes, 
if you’re using an IBM Selectric Composer, 
and want quality headlines as well. Yes, if 
you own photocomp text equipment, and 
want a precision headline instrument to com- 
plement it. And yes, too, if you just want 
professional-looking display type for your in- 
plant or commercial print shop, art or design 
studio...or for any reason. 

To receive complete detailed informa- 
tion on the sensational new Typositor 4000 
call the toll-free number now, or send in 
the coupon below. 

Call Us Toll-Free 300-327.1813 


IN FLORIDA (305) 722-3000. IN CANADA (416) 533-2305. 


CO Yes. I’m interested in the new Typositor 4000. Have a 
representative call. 

C) Give me the facts on leasing. 

C] Just more information now, please. 


Name Title 


Company 
Address 
City, State & Zip 
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SWITCH 
TO A NEW NAME 
IN PHOTOTYPESETTERS 
AND COPY 
PROCESSING 
SYSTEMS 


As Dymo Graphic Systems we were an 
established leader in the development 
and marketing of advanced photo- 

_ typesetters and medium-to-large copy 
processing systems. 

Dymo and its predecessors served the 
graphic arts industry for better than 50 
years. We developed the first automatic 
ohototypesetier in 1949, and In 1974 In- 
troduced the first comprenensive news- 
paper text management system. 

A fast growing company, Dymo installed 
more copy processing, composition 
and interactive business/oroduction 
systems in 1977 and 1978 than during 
all of the previous eight years. Depenad- 
able, easy to use, and versatile enough 
to handle the widest range of language 
requirements and typesetting standards, 
they are working for newspapers, Com- 
mercial Ooublisners and tyoographers alll 
over the world. 


Now we're proud to be part of the Itek 
Corporation, one of the world’s largest 
marketers of ore-oress equioment and 
supplies. Products developed by Dymo 
will be sold and serviced under Our new 
name: lfek Composition Systems, And, 
backed by additional research and 
financial resources, we will be bringing 
you even better answers fo your text 
management and typesetting needs. 
Products like the new Mark Vill — one of 
the most versatile high soeed (600 |om) 
Chototypesetters on the market today, 
and the first low-cost CRT tyoesetter 
able to set fully composed pages up to 
1400 picas wide. 

If you would like to know more about 
the Mark VIII, or atbout Our other Oohoto- 
tyoesetters or copy processing systems, 
just call us toll-free at 1-800-225-0945. 
We'll be happy to answer questions, dis- 
Cuss applications, or send free literature. 


Itek Composition 
Systems 


A Division of lItek Corporation 
355 Middlesex Ave. 
Wilmington, MA 01887 
(617) 933-7000 


Formerly Dymo Graphic Systems, Inc. 


NOW! PROFESSIONAL HELP IN YOUR FIGHT AGAINST AD-FLATION 


Advertising and promotion costs are soaring out 
of sight and the worst may be yet to come! Paper, 
printing, postage, typesetting, art and plates. But, 
we'll show you how to cut a small corner, beat a 
budget and look good in the bargain! You’ll see how 
others - from modest one-man shops on up to those 
in the “Fortune 500” - save time and money with 
highly-professional illustrations from the original 
“Clip Books of Line Art.” 

So inexpensive it’s almost ridiculous - and almost 
sinful to be without it! The cost averages about 
$3.00 a week - roughly an hours work at the 
minimum wage. Production costs have doubled and 
tripled but the “Clip Books” have undergone just one 
modest rate increase since 1973 and are, without 
question, the biggest bargain in the graphic arts field. 


The cost of original 
art is chopped fine 
and shared by 
subscribers. . . 
it’s like an 
art Co-op. 


THIS 
IS HOW 
IT’S DONE! 


10 DAY FREE TRIAL 


To prove a point, we’d like 
to send you the current issue 
of four “Clip Books” and four 
miniature indexes for a ten- 
day free examination. About 
$5,000 in original art for you 
to examine right in your own 
office. Dozens of fresh, im- ; 
aginative drawings (like the samples ‘ 
shown here) from the busy boards 
of a dozen of America’s top 
freelancers. We’re strong on 
handsome realistic illustra- 
tion - best in our field - plus 
cartoons, borders, gimmicks 
and design devices. : 

At the end of.ten days, you Il 
decide for yourself. If you feel 
the art is not all we said (and more!) 
you’ll simply pack it up and send it back 
without cost or obligation. But, if you recognize 
its time - and money-saving potential, keep it and 
start clipping and pasting. Just let us know which 
five books (from our illustrated catalog of 240 
categories) you want as your bonus for an addi- 


YW | Tho VY 
Yo alc’ 
y aro packed with _ 

handsome realistic illugtrationg, 
cartoong,, designs, gimmicke, 


borders and decorative spote! 


© 1979 VOLK 
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AMERICA, START CLIPPING 


AD PRODUCTION COSTS SKYROCKET 


.-BUT VOLK GLIP ART HELPS KEEP DWINDLING DOLLARS IN YOUR POGKET!! 


We'll ship your five nickel- 
bonus-books along with an 
invoice for $67.55. Then each 
month for four months we'll 
mail your brand new issue 
until your five-month trial 
subscription is terminatea. All in 
all, you’ll get ten eight-page books, 
ten 12-page books, 20 match- 
ing index folders (250 pages 
of art and about 500 differ- 
ent drawings) plus the five 
bonus books of your choice. 
All for less than you'd spend 

on a single custom illustration. 


FOR INSTANT USE 


You'll clip and paste an art 
proof just like an original illustration 
(which it is) for each is pure black-and-white line, 

impeccably lithographed on one-side of 
“Kromekote” reproduction stock. Instantly ready for 
a simple camera shot - no hard-to-handle halftones. 
It’s quite easy to work with the “Clip Books” and 
the professionalism of your printed pieces will 
delight you. 
But please don’t let the modest cost mislead 
you! The art is used effectively in many ways by 
_leading art directors and ad managers in America’s 


| 
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top firms - some for more than 26 years. They’d will- 
ingly spend more (much more!) but there’s no better 
ready-to-use art at any price! Our 27 years of leader- 
ship in the field assure you of top creativity, taste 
and quality. Many art studios, ad agencies and 
creative printers use the art profitably on custom 
jobs for individual clients. (The art, however, may not 
be resyndicated for multiple resale.) 


NO OBLIGATION 


It’s all very simple! If you don't like it - don’t keep 
it! If you like it, keep it and get $30,000 in original art 
for only $67.55. If you'll agree to clip out our art, 
we’ll guarantee to cut down your costs. /t’s just like 
clipping coupons - so clip the one below and start sav- 


ing time and money! 


VOLK BUILDING 
BOX72L 
PLEASANTVILLE N.J. 08232 


Yes! We’ll take a free ten-day look at 
your newest monthly issue of four 
“Clio Books of Line Art” and four 
miniature indexes. If not delighted, 
we’ll return them in ten days without 
cost, obligation or hassle. 

But, if we decide to clip, paste and 
save, we'll keep this first issue and 
select five bonus books for five cents 
from the 240 in your catalog. You'll then 
bill us for $67.55 and during the next 
four months mail us the remaining 
issues of our five-month trial. 


D 


Firm Name ( Please Print) 


Streetaddress pleasefor'UPS 


City, State, Zip Code 


In the recent competition of 
the New York Composition 
Association, twenty gold 
and silver awards were 
won by MJ. Baumwell 
—one out of every four. 


AD TYPOGRAPHY 

First place —-MJ. Baumwell, Typography 
Second place —MJ. Baumwell, Typography 
ANNUAL REPORTS 

First place —M,J. Baumwell, Typography 
ARTS, CRAFTS AND HOBBIES 

First place MJ. Baumwell, Typography 
BUSINESS FORMS 

First place —M,J. Baumwell, Typography 
DIRECT MAIL & CAMPAIGN PIECES 
First place —MJ. Baumwell, Typography 
Second place — MJ. Baumwell, Typography 
FOREIGN LANGUAGES 

First place —M,J. Baumwell, Typography 
Second place — MJ. Baumwell, Typography 
HOUSE ORGANS 

First place — MJ. Baumwell, Typography 
JOURNALS 

First place —M.J. Baumwell, Typography 
Second place —M J. Baumwell, Typography 
MANUALS 

First place —MJ. Baumwell, Typography 
SELF ADVERTISING 

Second place — MJ. Baumwell, Typography 
SPECIALTY MAGAZINES 

Second place — MJ. Baumwell, Typography 
STATIONERY 

Second place (2) —MJ. Baumwell, Typography 
TECHNICAL PUBLICATIONS 

Second place —MJ. Baumwell, Typography 
TRADE MAGAZINES 

First place —M J. Baumwell, Typography 


TYPE SPECIMEN BOOKS 
Second place — MJ. Baumwell, Typography 


Thinking neatly done. 


NEW YORK NY C01 
(212) &8-O515 
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Amini-glossary of computer/typographic terms. 
Compiled by Paul Doebler and Edward M. Gottschall. 


Centered Dot 


Familiarly called a “bullet; a centered dot can be of any point 
size and is usually centered on the lower-case “x” height of 
the typeface with which it appears. 


Central Processing Unit (CPU) 

The main manipulatory section of a computer, which con- 
tains the arithmetic-logical unit, registers, etc. The abbrevia- 
tion CPU is frequently used. 


Chad 


The paper waste resulting from holes being punched in 
paper tape or cards. 


Chain Printer 


A computer-operated device used to type out material that 
is in a computer. It prints on a continuous length of paper 
using individual type characters that are mounted on an 
endless chain. As the proper character rotates to the point 
of impact, it is struck onto the paper. It operates at very high 
speeds compared to conventional typewriters. 


Character 

The actual or coded representation ofa digit, letter or special 
symbol. 
CharacterGeneration 0 
The construction or projection “drawing” of typographic 


. images on the face of a CRT by a moving electron or light 


beam, usually in association with a high-speed computer- 
ized photocomposition system. 


Character Set 
A font. See Font. 


Cobol 


Common Business Oriented Language. The name of a high- 
level programming language designed primarily for busi- 
ness or commercial use. 


Code 


Asymbol or set of symbols used to represent data or instruc- 
tions to acomputer; also the actual writing of source instruc- 
tions to be translated to machine instructions. 


Color 


This term is often used synonymously with “weight” It may 
also be used in referring to the zest or flavor of a type design. 


Command 


Acode that can be keyboarded and entered in a computers 
memory that will instruct the typesetter, editing terminal or 
other device concerning the handling and disposition of the 
text or graphics. Many codes used in typesetting are combi- 
nations of characters that form abbreviations for command 
names.These are easily learned and quickly executed by an 
operator.See also Mnemonics. 
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Only the following Subscriber Compani 
licensed to manufacture and sell ITC typefaces: 


AM International, Inc. 
Varityper Division 

11 Mt. Pleasant Avenue 

East Hanover, N.J. 07936 
(201) 887-8000 
Phototypesetters and Photo- 
lettering Systems 


Alphatype Corporation 
7711N. Merrimac Avenue 
Niles, [linois 60648 

(312) 965-8800 ‘ 
AlphaSette and AlphaComp 
Phototypesetting Systems 


» Inc. 
3530 Work Drive 
PO. Box 7151 
Fort Myers, Fla. 33901 
(813) 332-1174 
800-237-4474 
Dry Transfer Letters 
Cut Out Letters 


Autologic, Inc. 

1050 Rancho Conejo Blvd. 
Newbury Park, Calif. 91320 
(213) 889-7400 

APS-4/APS-5 CRT Phototype- 
setter Composition and 
Typesetting Systems 


H. Berthold AG 

1000 Berlin 61 
Mehringdamm 43 

Germany 

(030) 69031 

Diatronic, ADS 3000, Diatext, 
Diatype, Staromatic, 
Staromat, Starograph 


Berthold of North America 
610 Winters Avenue 
Paramus, N.J.07652 

(201) 262-8700 

Diatronic, ADS, Diatype, 
Staromat, Diasetter, 
Repromatic 


Bobst S.A. 

Bobst Graphic Division 
CH-1001 Lausanne 
Switzerland 
021/89.29.71 


Phototypesetting Systems 


Dr. Bogeér Photosatz GmbH 

2 Wedel in Holstein 

Rissener Strasse 94 

Germany 

(04103) 6021-25 

Manufacturers of Copytronic 
Phototext Composing Machines, 
Film Fonts, and Copytype 
Photolettering Systems 

and Fonts 


Cello-Tak Mfg., Inc. 

35 Alabama Avenue 
Island Park, L.I., NY. 11558 
(516) 431-7733 

Dry Transfer Letters 


Chartpak 

One River Road 
Leeds, Mass. 01053 
(413) 584-5446 

Dry Transfer Letters 


Compugraphic Corporation 
80 Industrial Way 
Wilmington, Mass. 01887 
(617) 944-6555 

EditWriters, CompuWriters, 
Text Editing Systems, 
Accessories and Supplies 


Degra Albert Deist 

Postf. 114 D-3508 Melsungen 
West Germany 

Display Typesetters. 2’ FilmFonts 


Dymo Graphic Systems, Inc. 
355 Middlesex Avenue 
Wilmington, Mass. 01887 

(617) 933-7000 
Phototypesetting Systems and 
Equipment, Film Strips, 
Standard and Segmented Discs, 
and Digitized Fonts 


“Esselte Dymo N.V. 
PO. Box 85 
Industrie Park-Noord 30 
B-2700 Sint-Niklaas 
Belgium 
031/76.69.80(10 1.) 
Visual Systems Division 


Film Fonts International 
225 Park Avenue South 
New York, NY. 10003 

(212) 533-2110 
Alphatype/AlphaSette® 
Fonts and 2” Display Fonts 


Film 

7711 N. Merrimac Avenue 
Niles, Illinois 60648 

(312) 965-8800 

Film Fonts 


FONTS — Hardy/Williams 
(Design) Ltd. 

73 Newman St. 

London WI England 
01-636-0474 

Font Manufacturer 


Fonts Unlimited 

34 Plaza Square 
Orange, Calif. 92666 
Font Manufacturer 


FotoStar International 
15450 E. Valley Blvd. 

City of Industry. Calif. 91746 
(213) 333-2600 or 330-5330 
FotoStar II Display Setting 
Machines. 2” Film Fonts 


Fundici6n Tipografica 
Neufville, S.A. 
Puigmarti, 22 
Barcelona-12 

Spain 

Poster Types 


Geographics, Inc. 
1100 Seymour Street 
Vancouver, B.C. 
Canada V6B 3N3 
(604) 685-8236 

Dry Transfer Letters 


Graphic Products Corporation 
3601 Edison Place 

Rolling Meadows, Ill. 60008 
(312) 392-1476 

Formatt cut-out acetate letters 
and graphic art aids 


Graphic Systems World 
Trade S.A. 

Tour Gallieni 1 

80 Avenue Gallieni 
93170 Bagnolet 

France 

360.1212 

Graphiset 


Harris Corporation 

Harris Composition Systems 
Division 

P.O. Box 2080 

Melbourne, Florida 32901 

(305) 259-2900 

Fototronic 4000,TXT, 1200, 600 
CRT 7400, 7450 


Dr.-Ing Rudolf Hell GmbH 
Grenzstrasse 1-5 

D2300 Kiel 14 

Germany 

(0431) 2001-1 

Digiset Phototypesetting 
Equipments and Systems, 
Digiset-Fonts 


Information International 
5933 Slauson Avenue 
Culver City, Calif. 90230 
(213) 390-8611 t 
Phototypesetting Systems 


International Graphic 


Marketing 

Rue des Bosquets 12 
Ch-1800 Vevey 

P.O. Box 33 
Switzerland 

Font Manufacturer 


Itek Corporation 

1001 Jefferson Road 
Rochester, NewYork 14603 
(716) 244-5600 
Phototypesetters 


Letraset International Ltd. 
7 Apple Tree Yard 

London SW1 Y 6LD 
England 

(01) 930-8161 

Dry Transfer Letters 


Letraset USA Inc. 

40 Eisenhower Drive 
Paramus, N.J. 07652 
(201) 845-6100 

Dry Transfer Letters 


Linographics 

770 N. Main Street 
Orange, California 92668 
(714) 639-0511 

Display Typesetters. 

2" Film Fonts 


‘Mecanorma 

78610 LePerray-en-Yvelines 
Paris, France 

(484 83 40) 

DryTransfer Letters 


Mergenthaler Linotype 
Company 

201 Old Country Road 
Melville, N.Y. 11746 

(516) 673-4197 

Linofilm, Linotron, Linocomp, 
V-I-P 


MGD Graphic Systems 
Rockwell International 

2735 Curtiss Street 

Downers Grove, Illinois 60515 
(312) 963-4600 

Information Products Division 


3M Company 

3M Center 

St. Paul, Minn. 55701 
(612) 733-1100 

Promat Letter Compositor 


The Monotype Corporation Ltd. 
Salfords, Redhill, Surrey, 
England 

Redhill 6 5959 

Visual Communications 
Equipment 


Officine Menta 

Via Privata Venafro, 6 
20154 Milano 

Italy 

(02) 38.42.08/39.43.65 
Typesetting Machines 


Optronics International, Inc. 
7 Stuart Road 

Chelmsford, Mass. 01824 
(617) 256-4511 
Phototypesetting Systems 


PhotoVision Of California, Inc. 
P.O. Box 552 

Culver City, Calif. 90230 

(213) 870-4828 

Toll Free: 800-421-4106 

Spectra Setter 1200, Visual 
Display Setter, and 2” Film 
Fonts 


Pressure Graphics, Inc. 
1725 Armitage Court 
Addison, Illinois 60101 
(312) 620-6900 

Dry Transfer Letters 


Protype, Inc. 

67 Main Street 

Warwick, N.Y. 10990 

(914) 986-1166 

Visual Display Phototypesetting 
Systems and Film Fonts 


Ryobi Limited 

762 Mesaki-Cho 

Fuchu-Shi 

Hiroshima-Ken 726 

Japan 

Text/Display Phototypesetters 


D. Stempel AG 
Hedderichstrasse 106-114 
Frankfurt am Main-Sud 
Germany 

(0611) 6068-1 

Type Division 


Tactype, Inc. 

12 West 26th Street 
NewYork, N.Y. 10001 
(212) 924-1800 

Dry Transfer Letters 


Technographics/Film Fonts 
P.O. Box 552 

Culver City, Calif. 90230 
(213) 870-4828 

Toll Free: 800-421-4106 

Film Fonts, Studio Film Kits, 
and Alphabet Designers 


Visi-Graphics 

8119 Central Avenue 
Washington, D.C, 20027 
(301) 366-1144 

Dry Transfer Letters 


Visual Graphics Corporation 
5701 NW. 94th Avenue 
Tamarac, Florida 33321 

(305) 722-3000 

Manufacturer of Photo Typositor 
and Original Typositor 

Film Fonts 


Zipatone, Inc. 

150 Fencl Lane 
Hillside, Illinois 60162 
(312) 449-5500 

Dry Transfer Letters 


For further information, write or call: 


International Typeface Corporation, 
216 East 45th Street, NewYork, NewYork 10017 
(212) 371-0699 Telex: 125788 
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Creative Solutions Require 
Versatile Art Products . . . 


FORMATT Cut-Out Acetate 
Art Aids are scratchproof, 
crackproof, and repositionable 
during their application to art- 
work. For greater design free- 
dom in your next job be sure 
to specify: 


FORMATT 


CUT-OUT ACETATE GRAPHIC ART AIDS 


| FLORISTS, 
\ JA 


Send for free FORMATT catalog today! i 
] 
Your name 
Company i 
4 
Street : j 
City State Zip eg 
} 


Mail to: Graphic Products Corporation, 3601 Edison PI., Rolling Meadows, IL 60008 
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Neenah Pap : Neenah Paper 
High above the ordinary. Classic Laid and A Division of Kimberly-Clark 


Neenah, Wisconsin 54956 
other super Neenah papers. a vatelindes 


pt 4 
A The first thing 
you dont think about 


when you do 
business in China. 


NAME/TITLE 
You've got your clients. Your production 
teliieaad schedule worked out. Sales.force primed. 
Now, how do you communicate? Who's 
going to set Chinese type for your adver- 
ADDRESS 
graphic Service, of course. We'll set your 
type in modern Chinese. King specializes 
CITY/STATE ZIP in foreign languages. Clear, crisp type for 


advertising, architectural graphics, audio- 
visual, brochures and more. We can 
actually set more than a thousand 
languages and dialects. King has a full 
range of sizes and faces, traditional and 
modern. Call (212) 754-9595. If you want 
to talk to China, talk to us first. 


King Typographic Service 
COMPUTER TYPOGRAPHERS Talk to us; 
145 EAST 32ND STREET 
NEW YORK, NEW YORK 10016 305 East 46th Street, New York, 10017 (212) 754-9595 
(212) 889-2221 


The foreign language division of TGC. 


i tising? Your graphics? Think King Typo- 


You have a scenders. 


thing for old For 50¢, you 
type. You're into get a new catalog 
old broadsides and describing classic 


line engravings. Your 

hands itch just thinking ink 
and paper, 

ascenders 


Kelsey hand presses 
and type - crafted today as 
carefully and proudly as in 
your great-grandfather’s 

w time. For atrip into 
nostalgia—send your . 
name, address and 50¢ to 
Kelsey Company, Dept. ULC, 
Meriden, Conn. 06450. 


Kelsey — 
Presses 


A 


ESIGNERS 
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New from Zipatone...wear our faces 
on your body. We have designed 
T-shirts using: Golly...Postscript 
...Primavera...and Iguana Bold. Em- 


e blazoned across the front is a slogan 

ail! that will make headlines wherever 
Gets you go. As you would expect from 
iN Zipatone, there’s something more 


behind it. On the back, we've printed 
a full alphabet. Purchase five sheets 
or more of our new Designer Fonts 

at any participating art materials 
ashe store and send proof of purchase 

to us. Zipatone will send you the 
T-shirt of your choice free! This offer 
is good until October 31, 1979. 


f ROASTED 


; SS NET WT. 402%. (1 LB.802.) 


FASHONEy 


Answers to quizz— page 14, top to bottom: Judy Garland, ITC Souvenir Bold. Joseph Conrad, ITC American Typewriter 
Bold-John Wayne, ITC Kabel Ultra. Woody Allen, ITC Quorum Black. Marilyn Monroe, ITC Benguiat Bold. Maria Callas, ITC 
Garamond Ultra. Fred Astaire, ITC Avant Garde Gothic Bold. Anatole France, ITC Tiffany Heawy. Harry Houdini, ITC Chelt- 
enham Ultra. Mary Pickford, ITC Korinna Heavy. Page 15, top to bottom: Doris Day, ITC Friz Quadrata Bold. Moliere, ITC 
Century Ultra. sya Grant, ITC Bauhaus Heavy. Calamity Jane, ITC Zapf Book Heavy. Rock Hudson, Italia Bold. Elizabeth 
Arden, ITC Zapf International Heaw. Sugar Ray Robinson, ITC Serif Gothic Black. George Orwell, ITC Bookman Bold. 
Richard Burton, ITC Lubalin Graph Bold. Gerald R. Ford, ITC Eras Ultra. 


and General Drawing” 
Supplies. We even 
have that whatcha-ma- 
call-it you’ve been 
looking for. 
So, why not visit your 
favorite art supply dealer 
and look over the ALVIN 
line of art materials. Or 
send for your free copy of this 
big 212-page catalog today, 
and see what “complete” 
really means. Chances are 


Others might even call 
it a warehouse. Either 
way, we'd call it the 
most extensive selec- 
tion of graphic arts 
products ever assembled. 
We, at Alvin, understand 
your needs. That’s why you'll . 
find a wide, wide range of quality ~ 
art materials to choose from... 
Instruments, Scales, Drawing 
Room Equipment, Pencils, 
Pens, Markers, Transfer 


Type and Films. a “we've got it!” 
Sout, Xe 
, ALVIN and COMPANY, INC. 7 
Importers, Manufacturers, & Distributors 


P.O. Box 188C, Windsor, Conn. 06095 
I'd like to get a look at your warehouse. Send me your free catalog today. j 
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Show &el at Chartpak’s complete range of pre- 


press graphic products will help you solve just about any 
design problem. Color films and paper, 275 styles of Velvet 
Touch transfer lettering, graphic tapes and symbols are all 
made with the graphic designer in mind. Chartpak is helping 


the professional ga create. 


Clal Proc y SQUIPN n 
vancements in film and chemicals and machinery. 

One guy'll tell you he’s put - er an etching bath that 
gives the cleanest vignett ones around. Somebody else 
will brag about his one-of-a-kind kerning system and the per- 
fect letter-fit it offers. 

All right, mayoe. Maybe they've discovered something we 
don't know about. But we doubt it. 

Seventy-five years ago, when Edward Birmingham was 
setting up the engraving shop that eventually evolved into 
Birmy, every formula was a secret. (His grandsons still 
have Ed's original notebooks, one of which recom- 
mends a solution of chemicals and eggs that is prob- 
ably best left a secret.) The industry was new then, 
and people were just learning how to do many of the 
things we take for granted today. When they devised 
a process that was new or better, they kept it to 
themselves. 

Things are different today. Everyoody has access 
to the same equipment and chemicals and formu- 
las. If they're willing to spend the money, they can 
get the best. 


ae 


A TIMES MIRROR COMPANY 
ONE RIVER ROAD 
LEEDS, MASSACHUSETTS 01053 


This doesn't mean that s¢ 
others, of course. With all 
think Birmy’s better than anyone. 

Know what our secret is? People. : 

At Birmy, we hire the best people we can, pay them well 
and give them the time and materials they need to do the 
best possible job. 

To us, this seems only fair. We work with some of the 
top designers and graphic artists in the country and we 
feel a responsibility to make sure their ideas come out 

looking as good on paper as they did inside their heads. 

If a vignette halftone isn’t smooth as silk, with soft fad- 
ing-away edges, then we're not fulfilling our end of the 
professional bargain. 
Equal parts dedication, professionalism and know- 
how: that's Birmy’s formula. And, to anydody we've 
ever worked for, it's no secret. 


2944 NW 21 Terrace 
Miami, Florida 33142 
(305) 633-5241/635-0482 


We don’t get annoyed when customers mangle our name. 


Some have been doing that since 1833. 


People may not always remember our full name. BULKLEY 


But they never forget BUNT 


the way we work to fill their paper needs. LATHROP 


295 Fifth Ave.,New York, N.Y.10016 (212)679-5050 


300 Murray Hill Pkwy, E. Rutherford, N.J.07073 (201)933-6400 


19 


IF YOU ARE NOT NOW RECEIVING 
U&lic AND WOULD LIKE TO BE 
PLACED ON OUR MAILING LIST, 
PLEASE COMPLETE THE 
INFORMATION ON THIS FORM 
AND MAIL TO U&LC, 216 EAST. 
45 STREET, NEW YORK, N.Y. 10017. 


There is no charge for subscriptions within the United States. 


I want to receive U&lc yes no 


NAME 


TITLE 


COMPANY 


ADDRESS CITY STATE ZIP 


SIGNATURE 


poaeerieer: CLASSIFICATION 
eck one only, 
(a) —___ Printer (Commercial, forms, etc.) 
(b) _____ Typesetting, Composing 
(c) _____ Advertising Agency, Art Studio, Design 
(d) Newspaper, Magazine 
(e) ___ Book Publisher 
(f) ____ Packaging ; 
(g) ——— Internal Printing (not for resale) 
(h) —__ Education 3 
(i) _____ Libraries 
(i) Government 
(k) Corporation advertising, design, promotion 
(1) __ Student 
(m) Other 
JOB FUNCTION IS: 
(Check one only) 
(n) —___ Artist, Illustrator 
(o) —__ Art Director, Creative Director 
(p) —Pasteup Artist 
(q) ——— Type Director 
(r) Graphic Designer 
(s) Advertising Manager, Sales Promotion Manager 
(t) Production Manager 
(u) Printing Buyer, Purchasing Agent 
(v) Principal, Officer 
(w) Other. ae 
NUMBER OF PERSONS EMPLOYED 
IN YOUR ORGANIZATION 
(A) 19 
(2) 10-19 
(3) 20-49 
(4) 50-99 
(5) ____ 100-249 


(6) —__ 250 and over 
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80 es SS SS ; PTrTI TILT iii 


These oe designed, colorful ITC specimen 
booklets and back copies of U&ic are poe er for 
your personal use and collection. To obtain them, 
just complete this order form and mail it to us. All 
orders must be accompanied by a remittance. No 
CODs, or purchase orders without remittances, can 
be handled. Please make checks payable to ITC. 
Only checks payable in U.S. funds will be accepted. 


ITC Type Specimen Booklets 
and U&LC Back Copies for Sale 


International Typeface Corporation - 
216 East 45th Street, New York, N.Y. 10017 
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- ate ip Code 
= Count 
a ‘Oun 
. ty 
eh [2 ees eal 
a 
a Qty Unit Price Total 
. ITC BOOKLETS: 
a ____ (TC American Typewriter .............,75¢ 
a ____ ITC Avant Garde Gothic with Oblique ....75¢ 
La ____ ITC Avant Garde Gothic Condensed 75¢. 
: ____ ITC Bauhaus . Ce ean Sent Oe 
oa ____ ITC Benguiat . . adit fap ax es CLOG, 
a _—.|TC Benguiat Condensed. . . 75¢ 
a ___ ITC Benguiat Gothic ....... 75¢ 
ms ___ ITC Bookman ... why: parkas POS 
: a ____ ITC Cheltenham with Condensed .......75c 
VV RICAN | —— ITC Cleartace . . ips Ratt ae et OS 
a ___ ITC Eras bmi he 5 a SURE: 
a ___ FrizQuadrata....... , ..75¢ 
a ____|TC Garamond with Condensed ........ 75¢ 
: rm aHSOcee, ash Se oe Pa ft 
re ___ITC Kabel .. PP ers BONE we hate Ae AROS 
a ____ {TC Korinna with Kursiv ......0 06.6065 75¢. 
a ___|TC LubalinGraph......... frags. ceae 
~ a = OREM lon deers teers ota 75¢ 
= ~__ MO QUOT seine ecee ¢oike anew TBC 
= FIC Serf. GOMES, Ff potatoe ne ete. 
a ____ ITC Souvenir , grin a ect wired kes BP 
a SPECI 5 co: batty ec ae meges eear 75¢ 
a ___ ITC Zapf Book .... ERNE 75¢ 
2 — Ss JCIZEpF Chanicenpi ms tn ten awin riers 75¢ 
a —_ STC ZO DIQHOS es < 2 pi5 4 ceemiecs «a ep th OL, 
| ____ ITC Zapf International ey LS ae 
ENR a U&lc BACK COPIES:* 
a IBGE VOLT) NOMS Ss oo ichcing wort td eerreaie S60 a 
a SEE AURE VOLOENGH hy ae wa antntoan tates MOORE a 
; ABA, Voll 2, NOB e soceb rm us te $1.50__ ~ 
. L a SUBIC NOIZE NOLS peer 323 meron SISOS a 
| SPURTE VOB NORE ceca are cc cot na doo $150 a 
a __ U&le, Vol. 3,No.4....., Rey As ot Pan a 
: = 3 ___ U&le, Vol. 4, No. 1 Ae a ae ba 
. ~ UBle, Vol. 4, NO. 2. .ccerceer es $1.50__ a 
| ma USC) Yona NOhor ere feet resate nt OO | 
iy ____ U&le, Vol. 4, No, 4** oo... oth ROROU a 
i a © NBIC) VOLS) NOLUEFN voters nnnneeny $150. = a 
= =. URE Noles: NOKSW An se dayocew see BOO - 
a URAC; Oli) NO: Be oi a gore $160. w 
. : fed UBIO VOE GING) Goa x eaneatre ane) CO a 
benduiat gothic] «= URAC, VOB, NIB csi oe ohne ve SPOOLS n 
a Total order___ @ 
a Add postage for booklets only_.50. 
= N.Y, residents add state sales tax___ a 
mm Remittance, in U.S. funds, enclosed__ i] 
= *Outside U.S, $2.50 per copy. **Outside U.S. $4.00 per copy. - 
a Remittance must be in U.S. funds | 
a a 
POPUP 


1 MOVING? 

| CHANGE OF 

| ADDRESS: 

' SEND THIS LABEL 
‘ (OR COPY OF IT) 
| WITH YOUR 

‘ CORRECTIONS 
' TO: CV&LC 

| 216 EAST 

| 45 STREET 

(| NEW YORK 

i NY. 10017 
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